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For the season of 1909 we have 


‘made preparation to take care of all 


orders which you may place with 
us. We have installed new and 
improved machinery, have built and 
equipped new factories and our pre- 
viously complete facilities are now 
larger and better than ever. We 
want your orders for the coming 


season. . 


AMERICAN CAN COMPANY 


NEW YORK = CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 
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| THE CANNED GOODS AUTHORITY OF THE WORLD 2 


LANG’S AUTOMATIC SUCCESS CAN CAP DROPPER | 


FOOL PROOF WITH PERFECT CAPS. 
DOES NOT CLOG THE RUN-WAY AND CANNOT GET OUT OF ADJUSTMENT 


SIMPLE. A MONEY SAVER. 
EFFECTIVE. Did We Get Your 
| Order at Convention ? 


DURABLE. 


MADE FOR EITHER PLAIN OR HEMMED GAPS. 
YOU WANT IT-WE WANT YOUR ORDER. 


E. M. LANG COMPANY, maINE. 


SLAYSMAN AUTOMATIC CAN TESTER DOUBLE - END - CRIMPER 


FOR HAND OR POWER 


50,000 Capacity Per Day 
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AND- EVERY LEAK DETECTED 


SLAYSMAN & COMPANY, 


Factory: 125-127 East Falls Avenue. Office and Salesrooms: 718 E. PRATT ST. 


BALTIMORE, MD. 


IN YWEITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


Ayars Machine Company, 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 

Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, 

Peeling Table, 

Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 

Soldering Coppers, 

Fruit Washer, 


SEND FOR FULL LINE 
OF CIRCULARS 


New Jersey. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


yars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, Onv., Sole Agents for Canada. 


- IN- WRITING ADVERTISERS, KINDLY MENTION THE “TRADE. 


Salem, 


King 
Tomato 
Filler 


Rotary 
Pea and 
Bean 
Filler 


Universal 


Contin- 


uous 


: | Capper. 


Salem, 
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THE TRADE. 


Among some of the NEW things in our line that many will be interested to learn 
about, we might mention: 


A POWER, AUTOMATIC FEED CHERRY 
PITTER :—Capacity over 250 cherries per 
minute--hard proposition, but we mastered 
it last season. Price is low. Send for par- 
ticulars if you pack cherries. 


A SYSTEM FOR GRADING PEAS ACCORD- 
ING TO QUALITY:—Modern and scien- 
tific. 


A RELIABLE AND SATISFACTORY 
HUSKER:—Last season’s work enabled us 
to put the finishing touches on to a GOOD 
thing, and the machine ‘‘is there’’ now. 


AN ENTIRELY AUTOMATIC CAN DROP- 
PING MACHINE that works by gravity:— 
No belts and can’t get out of order. Low- 
priced, too. 


You may feel the need 9f some appliance or 
machine in your work that you do not see 
advertised. Your mention of the matter to 
us might bring information that will surprise 
you. Drop us a postal. 


KEEP YOUR EYE ON THE PEOPLE WHO 
KEEP UP WITH THE TIMES! 


Sprague Canning Machinery Co. 


Daniel G. Trench & Co., Gen'l, Agents =~ 


Builders of complete lines of machines for canning os -< 
all kinds of goods, and dealers in canning supplies Sales Offices. CHICAGO, ILLINOIS 


IN WRITING ADVERTISERS, KINDLY -MENTION,, THE ,TRADE. 


STANDARD OIL 


DEODORIZED GASOLINE is usea by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is fer 


sale everywhere by Tank Wagon, in Barrels or Iron Drums 


BALTIMORE, FRIDAY, AUGUST 6, 1909. 


NUMBER TEN CANS. 


Users of our No. 10 Cans, without 
exception, compliment us on the high 
quality which we maintain by the use 
of extra heavy Tin Plate and unusual 
care in testing. Packers of Canned 
Goods who experience annoyance and 
loss from collapsed Cans will, to a 
great extent, find this trouble obviated 
by dealing with us. This size we make 
with five different openings, 1-1-2-inch, 
2-1-16-inch, 2-7-16-inch, 2-3-4-inch, 
and 3-3-4-inch. 


Our line also comprises all other 


Write for samples. 
sizes of Packers’ Cans and a general 


line of both Plain and Lithographed 


Cans for various purposes. 


SOUTHERN COMPANY, 


Baltimore, Maryland . 
ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


In the opening season of the staple canning line in this 
immediate section, all hands are carefully watching crops and 
noting their progress. Speculation upon the probable outcome 
and the wisdom of rushing up more goods, when it is known 
there are ‘‘quite a few’’ now being carried over, is not dead by 
any means; but is a source of wonder to some old hands that 
the question should have any consideration. It presents a 


‘ peculiar picture. For instance, we were talking to a well-known 


man in the business, this week, and he was very much worried, 
in fact, uneasy, because his pea pack had not turned out over 
two-thirds of its usual size. For a while we felt sorry for him 
because we knew he took good care of all contracts, and casting 
about for some method or means of consolation, we asked if he 
did not have some carry-over from 1908 to help out. What was 
the surprise to find he had nearly all of it, and no orders in 
hand! Think of it; worrying because he could add only two- 
thirds as much more to the pile! 

But market conditions are not at all what they ought to be. 
There is a dead dullness to the whole thing that is certainly not 
warranted in the packing of goods so far this season. There is 
not an article packed this year that is near the full average 
pack—and yet the market drags and shows no life. 

Look at New York State where they have finished a skort 
pack of peas. The dry weather caused the peas to ripen or 
1ather to mature all at once, rushing in upon the canners and 
assuring a quick, sudden ending. A grand summary of results, 
all sections and conditions considered, seems to show about two- 
thirds of a pack. Maryland and Delaware were short, and now - 
New York falls into line. 

Michigan and Wisconsin will undoubtedly total a smaller 
pack than last year by a considerable amount. The short pack 
in Wlsconsin is assured, but as they have some carry-over—as 
have some other sections—the shortage can be made up slightly. 
But the pea market ought to be very much stronger in the very 
near future. 

Western New York, the great fruit canning section, is just 
now busy upon raspberries and currants, etc., having finished a 


Address Our Nearest Tank Station or BALTIMORE OFFICE. ae 
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6 THE TRADE. 


very good pack of fine cherries. Cherries were a splendid crop 
this year in size and quality, the one crop forming an exception 
to the goods packed so far. 

But red and black raspberries are not doing well. It has 
been so dry the berries have all ripened at once, and the crop 
will be short, it is said. Certainly there has come to the can- 
neries some very fine fruit and a good quantity of it; but the 
fruit is now showing the results of dry weather, the berries 
shrivelling up and being dry. The Columbian variety, a berry 
rather bluish red, seems to be coming out all right, as such 
things usually do. 

The corn crop in New York State is suffering for the want 
of rain. The stalks are stunted, and the fields uneven in growth. 
Already tassels are showing on patches of corn that are hardly 
two feet high. If good rains do not come soon the corn crop 
must be quite small. Tomatoes in this section are doing fairly 
well, the fields showing up in good condition in some sections 
and poorly in others. The crop willsoon be ready for attention, 
we believe earlier than usual. And this must be remembered: 
It will take more tomatoes to pack the same number of cases 
this year than it did last. The cans must be filled this year; no 
slack filling, no matter whatthe acreage or yield, and the man 
who does slack fill should be hunted out and exposed. 

There are no important features to note in the market this 
week. Packers keep complaining of the lack of orders, and the 
slow movement of goods. But on the other hand the brokers 
keep a smiling face, and report business ‘‘ as good as could be 
expected.’’ 

There is nothing new in cans or metals; many can com- 
panies are busy, but this is due to the early rush. Prices may 
be found on the regular page. 


CHICAGO MARKET. 


Special Correspondence to Trade’”’ 


CuHIcaGco, August 3, 1909. 

Sardine Season.—A heavy sale of sardines is now prog- 
ressing, as it is the heaviest season of demand. When the cook 
does not want to light the fire because the weather is too warm, 
and when everybody wants to be out doors in the breezes, then 
is the ‘‘hey day’’ of popularity for canned salmon, sardines and 
other kinds of canned fish, including crabs and lobsters, except- 
ing only canned oysters. Whoever sawa canned cove oyster 
at a picnic or on a tea table? 

The American sardine is the heavy seller. It of course is 
not a sardine at all, but a different species of fish, and it is 
packed in cotton seed oj], and the cheaper qualities have a rank 
flavor, but millions of cans are sold and millions of people eat 
them. Well! The average American public is not hypercriti- 


cal as to qualities or fooa flavors, and it is the cheapness of the 
domestic sardine that sells it. 

. Think of it, 100 cans 4%-oil sardines f. 0. b. Eastport, 
Maine, for two dollars. Cans decorated, filled with fish and oil, 
weighing gross about 8 ounces. They go to the retailer for 
$2.50 to $2.75 the case of 100 cans in Chicago, and are retailed 
at 5c. the can. 

Cheap food indeed! In fact to any one but one familiar 
with comparative qualities they are quite palatable, especially 
the styles that are packed in mayonaise or mustard which tend 
to counteract the somewhat disagreeable flavors of the fish. 

Some Chicago wholesale houses at this period of the year 
distribute 1,000 cases of American and other sardines daily. 

Processes of packing and canning domestic sardines have 
improved in ten years past, and certain packers are devoting 
their time and effort to make the quality of their output more 
relishable and appetizing, and many special brands have been 
established which have made a reputation for quality and which 
bring double or three times the price of the common kinds, ‘but 
sardine packers do not put themselves to any trouble or expense 
to teach either the dealers or the public of the merit of their 
special packs of extra sardiness and the education of the public 
is slow. 

All sardines look alike to the man who does not know the 
good from the bad, and he buys the cheapest. 

I asked a sardine packer the other day why it was that the 
packers did not clean off the gummy sticky deposit of oil from 
the cans. Hereplied: ‘‘American sardines are too cheap a 
proposition for that. The sticky, gummy oil is that portion 
which exudes when the cans are sealed. It cannot be cleaned 
off except by hand, and labor is costly. We cannot have the 
cans wiped by hand and sell at $2.00a case.’’ What a fool 
position to take ! 

A manufacturer claiming that he must sacrifice everything, 
quality, cleanliness, appearance, to be able to make the price 
cheaper than that of his competitor. 

Big Salmon Run.—Word comes from the Puget Sound 
district that the big run of sockeye salmon is on. The traps are 
catching twenty, thirty, forty and as high as sixty thousand 
fish in a day in some locations, and the canneries are running 
full capacity night and day. 

The big fourth year run is on and the packers are reaping 
a heavy harvest. 

It must be remembered, however, that the supply must last 
for four years, as the run on intermediate years is very small 
and unprofitable. 

Invaded the Coast.—The sanitary or solderless tin can 
has at last secured a footing on the Pacific Coast. 

California and other Pacific Coast packers have heretofore 
been shy toward the solderless sanitary can, but the pace will be 


set this year by those big packers, the Griffin & Skelley Com- 
pany of San Francisco, and other localities at all of their fruit 
canneries, except their Hawaiian pineapple cannery. 


The Name That Means SEED QUALITY 


LEONARD 


Seed Co. 


CHICAGO 


79-81 E. KINZIE ST. 


IN STOCK FOR 


IMMEDIATE SHIPMENT 


Hammond Labelers: Dip Boxes, Power Exhausts, Can Conveying Chain, 
Tackstick Paste, Pea Blanchers © 


A COMPLETE LINE OF CANNING MACHINERY ALWAYS ON HAND 


A. K. ROBINS & CO., 


BALTIMORE, MD. 


THE TRADE. 
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They claim that they will be abie to fill their cans more 
carefully, and that as no caps are to be soldered on there will 
be no burned or black specks in the syrup, caused by the solder- 
ing iron burning the syrup. 

They are all sold out of last year’s pack, and are coming 
into the market entirely this year in sanitary cans made of extra 
heavy coated tin plate. 

Their entire line from size No. 1 to No. 10 will be packed 
in the sanitary cans this season. 

Canned Peas.—The Wisconsin and Michigan early deliver- 
ies of Alaska seed canned peas are now coming on this market. 

I saw a can of the Freemont (Mich.) Canning Co.’s goods 
today and they were all that could be desired. 

Handsome heavy white pine cases, extra coated tin plate 
cans, two can labels accurately and neatly pasted one above the 
other across one end of each case, and the contents of the cans 
of fine grading, tenderness and flavor. 

I heard a receiving clerk say, ‘‘Its a pleasure to handle 
such goods.’’ A salesman who was standing by and who had 
just seen the sample cans cut remarked, ‘‘That’s what they all 
say,’’ and he meant it. : 

Canned Tomatoes.—No new goods have arrived yet. 
A good steady distribution of last year’s pack is progressing 
and prices are unchanged from last week. 

Canned Corn.—The demand from the retail trade con- 
tinues active for good cheap lots of 1908 pack. 

Packers are not pushing the new pack, and futures are, 


therefore, very quiet and inactive. 
WRANGLER. 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 


THE TRADE. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NeEw York, August 4.—Business in all lines of canned 
goods is fairly active, considering the season, but is not quite 
satisfactory to holders yet. Perhaps it may be said that they 
are hard to please, and in some degree this is undoubtedly true. 
But the constant talk about dull times and the reduced buying 
of consumers seems to have created a permanent impression that 
there is no business worth having. As a matter of fact people 
are eating as much as usual, and it will be found when the 
returns are all in that consumption has probably increased some 
instead of diminishing, as seems to have been the idea recently. 
Activity in tomatoes has increased since the opening of the new 
packing season and corn has been firmer on reports of probable 
reduced output. Conditions are, therefore, rather better for 
holders. The same deadlock between buyers and sellers con- 
tinues, and it is extremely difficult to obtain concessions either 
way. Holders are firm in their views and insist upon full prices, 
while buyers are equally obstinate and refuse to pay the ad- 
vanced figures, until actually forced to do so by the daily re- 
quirements of their trade. If the market continues in its pres- 
ent state for a while longer there should be improvement in all 
leading varieties, with increased movement and stronger, if not 
higher prices. 

Tomatoes.—According to reports from the South, the new 
pack of tomatoes is well started, and notwithstanding the re- 
peated reports of reduced acreage and other influences that 
should tend to make the pack smaller, the output to date has 
been rather large. But even thougn the pack is proving more 


Edw. Renneburg & Sons Co. 
MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. Baltimore, Md. 


IMPROVED STEEL PROCESS KETTLE. 


‘Equipped with all the latest improvements, Strongly and 


accurately made. Has been used for years 
with perfect satisfaction. 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 


readily show a marked difference in both quality 


of material used, and strength of manufacture. 


We call your attention to the high class 


Can we are now delivering on orders, and on the 
strength of same we respectfully solicit an 


opportunity to figure on your requirements. 


We operate our plant all the year round, 


and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Can Co. 


BALTIMORE, MD. 
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8 . THE TRADE. 


liberal than was expected, the demand is said to exceed the sup- 
ply, as is generally the case with new pack. The character of 
the stock is not altogether satisfactory, however, and some 
buyers have rejected the goods when they arrived. Leading in- 
terests say that current output falls short of consumption. 
Sales are made out of new pack at 6734c. to 7o0c., with the cut- 
side price generally demanded. Sales of a number of thousand 
cases for delivery out of new pack were confirmed during the 
week at 7oc. regular terms f. 0. b. factory. No. 2s are offered 
sparingly with nothing obtainable below 5oc. regular terms 
f. o.’b. factory. No. 10s are firm, but demand seems to have 
diminished. No offerings are reported below $2.00 for Mary- 
lands and $2.15 for New Jerseys. 

Corn.—The unfavorable growing weather during July, cou- 
pled with the fact that acreage has been reduced everywhere, 
indicates a smaller pack than usual, while it is estimated that 
the consumptive requirements during the autumn and winter 
will be quite as liberal as ever. Packers, are, therefore, quite 
content to wait for the demand which they are certain will come 
in time. Their confidence is greater than during most years 
because they believe that the carryover is small, and they seem 
to be sure that demand will come and practically everyching 
they have will be carried out at good prices. It will be seen 
from this that while the market is not actually higher, so far as 
quotations go, the feeling is firmer and the tendency is sharply 
upward. 

Peas.—A steady demand for immediate delivery is reported, 
though buyers do not seem disposed to anticipate actual require- 


ments to any considerable extent. Demand now seems to be 
limited to off standards, mainly, with standards next, but as 
buyers are not enthusiastic about paying the price demanded for 
these grades, transactions are confined to the quantities which 
they must have. For good seconds early Junes, Baltimore pack, 
60 to 65c. is asked, while desirable standards are sold at 75c. 
regular terms f. o. b. factory. 


Salmon.—According to the latest advices from Puget Sound 
there is no run of sockeye salmon as yet. Wires say there were 
plenty of fish in the Straits outside, but they were not yet com- 
ing into the Sound. The pack thus far is short of the average 
for the good years at this season, but packers are hopeful that 
the run will enable them to turn out at least 800,000 cases by 
August 25, when the run should cease. Not much red Alaska 
salmon is left on the spot and what there is remains in the hands 
of one second-hand holder. The market is steady at $1.37% to 
$1.40, with little obtainable at the inside price. Pinks are quiet, 
but steady. Other grades are unchanged, with chinook held 
firmly and buyers clamoring for delivery for orders placed some 
months ago. 

Sardines.—The market is still unsettled and no one really 
knows how the situation may turn out. A fair demand exists 
for established brands. Late Eastport advices are to the effect 
that the run of fish is still light. 

Fruits.—Nothing of interest has developed in this market 
recently. The California packers have resumed the opening 
prices on most of their goods and sales have declined somewhat 
in consequence. The pack of Southern peaches is reported as 
likely to be light, especially in the pie grades, and the conse- 
quence is that all those holding those goods are firm in their 
views and refuse to allow them to go except at full prices. First 
hands are said to be bare of pie grades. 

Pears.—Reports of a short crop of Southern sorts have in- 
creased buying interest in this variety, but so far no sales of 


importance have been made since the stimulated activity was 
noted. 

Pineapple.—The market is easy under a dull demand. Sales 
have not increased perceptibly of late, even though there was 
some change made in the prices on Hawaiian goods. 

Apples.—State No. 1os continue quiet, with sales somewhat 
reduced and evidently only for immediate requirements. 

Hupson. 


Announcement 


We are the Owners of a Patent | 


Covering the Lock and Lap Side‘Seam 
for Sanitary Cans, and will hold_all 


infringers, whether makers or users of 


RUTLAND, 


the cans, responsible for damages. 


L. & J. A. STEWARD, 


= VERMONT. 
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THE TRADE. 


SANITARY CANS 


With 


IMPROVED LOCK SIDE SEAM 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
_. tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 
Seam. Our adoption of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 


We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


CAN 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Offices: ‘FAIRPORT, x F. | Sanitary Can Company, Ltd., 
New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Fruits in Russia. 


Consul John H. Grout, of Odessa, writes that while the 
purchasing power of the average Russian is not considerable, 
as compared with his western neighbors, yet Russia with its 
nearly 150,000,000 inhabitants provides such a large market 
that anything which can be brought within the reach of the 
means of the more numerous classes is bound to have a large 
sale. Concerning the fruit trade he writes: 

American dried fruits have of late years become fairly well 
known in this market and are very favorably received, because 
it has been found that they retain their good appearance and 
pure taste for a much longer time than most similar goods put 
up in other countries. This is attributed to the more careful 
preparation of dried fruit in the United States. The situation 
is somewhat different with canned and preserved fruits. South 
Russia produces abundant fairly good fruit, which is so cheap 
that a very large sale here for American canned and preserved 
goods can not be expected unless a superior article is offered at 
a really low price. 

Many Russian housewives are expert in preparing fruit. 
For preserving, cherries probably occupy first place, followed 
by jam made from black plums, which are produced in large 
quantities in southern Bessarabia. Apricots grow readily and 
sometimes give great yields, when the fruit at the garden gate 
can be had for little more than the cost of gathering it. Apricot 
jam, unless it can be made very sweet, does not always keep 
well. Peaches, which a few years ago were a comparatively 
rare fruit here, can be easily grown, are successfully canned, 
and, if thoroughly well sterilized, keep well. Quinces of several 
varieties are produced on a large scale in Bessarabia and are 
consumed in various ways. Garden strawberries were formerly 
rare, but lately the Victoria and other new varieties which are 
adapted to the climate have been produced. 


Should American exporters of preserved fruits conclude to 
send representatives to study this market the staff of this consu- 
late will assist them as much as possible. American canned 
goods would appeal more to the Russian eye if the can labels 
were printed in the Russian language in addition to the English. 


Tri-State Packers’ Association. 


PRINCESS ANNE, Md., August 5, 1909. 

Dear Sir:—There will be a meeting of the Tri-State Packers’ Associa- 
tion at Clayton House, Wilmington, Del., Thursday, August 12, 1909, at 
10.30 o’clock A. M. 

The object of this meeting is to ascertain as far as possible the condi- 
tion of the Tomato crop in the three States. ; 

The Secretary will send out quite a number of return postal cards to 
packers in all sections covered by the Association and a summary of the 
replies will be presented at this meeting. 

Hoping for a good attendance, I am 

Yours very truly, 
C. M. DASHIELL, 


Secretary. 


SANITARY GANNING FACTORIES 


Reinforced Concrete and Combination 


PLANS AND SPECIFICATIONS 


GEO. F. WESCOTT, - - BUFFALO, Y. 


DOMINION CAN CO., inc. 


TROUTVILLE, VA. 


MANUFACTURERS OF 


Fruit and Vegetable Cans and Solder Hemmed Caps 


Your orders will have prompt attention. 


Our location gives us good freight rates. 


PRACTICAL AND ECONOMICAL GAS SERVICE 


This is the ONE PIPE SYSTEM that is so extensively used by 
well known CANNERS. 

Uses LOW GRADE GASOLINE OR DISTILLATE with greater 
economy and efficiency than any other system on the market. 

Meets the Insurance Underwriters’ requirements, and does not 
increase your Insurance by its installation. 
canners using the system with great economy. 

Machine complete for 1 line plants $250.00 F. O. 83. Muskegon. 
Shipped on approval, satisfaction guaranteed. 


ILLUSTRATION SHOWS PLAIN JUNIOR No. 1%. 


Hundreds of Well known 


U.S. GAS MACHINE CO, - 


H. R. STICKNEY, Portiand, Me., New England Representative 


Muskegon, Mich, 
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THE TRADE. 


Tin Plate Free of Canada’s Dumping Duty. 


Tin plate imported into Canada is once more absolutely 
non-dutiable. Until further notice from the department Cana- 
dian buyers of tin plate may import without restriction or penal 
duty, tin plate purchased at bargain or slaughter prices in the 
United States or the United Kingdom. This exemption is 
brought into effect very seasonably for the canners, whose opera- 
tions on fruit and vegetables are now begun for the year. It 
has always been on the free list, but some two years ago the 
benefit of the anti-dumping section of the tariff law was extended 
to it. That benefit is now withdrawn, notice to that effect hav- 
ing just been issued by the Customs Department.—AMERICAN 
METAL MARKET. 


PUBLIC SALE 
OF 


Valuable Canning Property. 


By direction of the Stockholders of the Herndon Canning 
Company, Inc., and the power vested in us as a Commitee 
representing same, we will offer for sale in the Town of Hern- 
don, Virginia, on Tuesday, August 17th, 1909, at 10 A. M., on 
the premises, the entire grounds, factory and all appurtenant 
thereto, belonging to said Company, to the highest bidder, 
equipped as a whole, or machinery, cans, etc., separately. Terms 
of sale: One-half cash, balance on time, if properly secured. 

This property is centrally located, near railroad, abundant 
water supply and elegantly adapted for a factory of any kind. 


E. L. ROBEY, | 
Signed, 


M. F. WILKINS, Committee. 


F. W. HUDDLESON, 


Simple 
in 
Operation 


ITS THE 
OF THE 


Special Eastern Agent for 


The “Sprague” 
Line of Canning Machinery 
‘“‘Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen’”’ 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


veer Silkers and all 

used ina 

Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 


Cans, Shooks, for the Asking 


Solder, Crates, 

Climax Flux, 
‘“‘Lockwood”’ 
Gas Machines, 

Tools, Ete., Ete. 


Don’t Worry, 
ask us, we'll get 
it for you 


Correspondence Solicited 


It Gets 
All 
The Dirt 


POSITIVE, EASY ACTION 
MONITOR WHIRLPOOL WASHER 


that insures perfect success in Spinach Washing 


REMEMBER We Guarantee Results -——-REMEMBER 


HUNTLEY MFG. CO. 


SILVER CREEK, N. Y. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCISCO, CAL., July 31, 1909. 

A period of warm weather is now ruling in California, and 
most of the fruit canneries have commenced operations on a 
large scale. Around the Bay apricots have been ripenirg very 
rapidly and more of this fruit will have to be dried than was 
planned on account of the inability of the growers to get it to 
the canneries in condition for packing. Inthe Sacramento and 
San Joaquin Valleys peaches are now occupying the attention 
of packers, and these are coming in in large quantities. Can- 
ners are being very careful this season to accept only the very 
best, as most of them have planned to curtail their pack and 
with such large quantities of fruit to choose from, and with 
such low prices ruling, do not care to pay much attention to 
small sizes or inferior quality. Extras and extra standards of 
reputable brands are selling at an increase over the published 
rates, but second grade goods are not this fortunate, and not- 
withstanding the extremely low prices there has been some 
goods disposed of at less than the prices named by the Califor- 
nia Fruit Canners’ Association and other large packers. In 
this connection it might be well to note that while the general 
standard of quality of the pack of California fruits that has been 
put up this year is higher than has been the case in the past, 
some packers are still very indifferent and are placing goods on 
the market that area disgrace to the industry. They secure 
good fruit, but in their endeavors to cut down the cost of pack- 
ing use inferior materials and fail to exercise proper care. The 
result is a product that is decidedly off standard and which 


serves to detract from the general standard of excellence that is 
being striven for by the reputable packers. It is to be noted 
that the brands of these packers are in but light demand at the 
present time even at the shaded prices quoted, for there is so 
much good fruit to be had that jobbers do not care to handle 
this class of goods until there is none other to be had. The 
effects of the large fruit packs in this State during the past two 
seasons has been to increase the popularity of reputable brands, 
and but little strictly high grade goods is to be found in the 
carryover. 

The advances that have been noted over list prices are 
largely confined to extras and extra standards in apricots, cher- 
ries and peaches. There has been no packing of pears, as yet, 
but several canneries have made preparations to commence 
operations this week, the warm weather having ripened this 
fruit with a rush. Notwithstanding the fact that pears are 
quoted at a very low figure this year in the list of the California 
Fruit Canners’ Association, the price of the green fruit has been 
steadily advancing and many canners are not selling any of 
their expected pack at the current rates. Last season Bartlett 
pears sold to the packers for from $10 to $16 a ton, but already 
this season with packing not yet commenced, as high as $30 a 
ton is being paid, and for first-class fruit even higher rates 
are expected as the crop, taking all se_tions of the State into 
account, is not a heavy one. 

The packing of asparagus is over and within a short time 
it will be possible to have statistics of the pack at hand. While 
the pack has doubtless been considerably larger than the one 
put up last season, it has fallen short of the expectations of 
many packers, owing to the greatly increased use of the fresh 
article and unfavorable weather late in the growing season. 
The extremely low prices that have been ruling on this vege- 
table have resulted in moving a large part of the pack before 
the season has come to an end, and at the present time some 


COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 


CAN MAKING MACHINERY 
FOR PACKERS’ GANS, SANITARY GANS AND 
TIN PACKAGES OF EVERY DESCRIPTION 


The machine shown possesses many advantages in the maru- 
facture of can tops and bottoms, The patented stagger feed attach- 
ment insures the accurate zig-zag feeding of the sheets, reduces the 
waste to a minimum and utilizes the plate to its fullest effect. 

In addition to the economy of material effected previous slit- 
ting of sheets is eliminated, thus doing away with one operator and 
slitting machine. The scrap is automatically sheared from the 
sheet, which gives the operator at all times solid material to handle 
This allows of rapid operation. No more deep throat presses; no 
more flimsy scrap sheets. 

The No. 18 press fitted with this attachment is used for cutting 
and forming caps. 


Yours for the Asking, Can Making Machinery Catalogue No. 14. 


E.W. BLISS COMPANY, 


25 Adams Street, BROOKLYN, N. Y. 


Representatives for Chicago and Vicinity 
STILES-MORSE CO., 67 W. Washington Street, CHICAGO, ILL. 


PATENTED. 
No. 19 “‘BLiss’? PRESS, FITTED WITH STAGGER FEED 
GAUGE AND TABLE FOR CUTTING AND STAMPING 
Can TOPS AND BOTTOMS. 
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packers are refusing orders for green. There is still a large 
quantity of the low grade goods on the market, as most of the 
holdover consisted of this stuff, but with the prices now ruling 
it is anticipated that this can be moved off the market before 
the time for another pack comes around again. On the higher 
grades there is talk of higher prices, but still goods can be 
secured at a reduction from the published rates 

Weather conditions are excellent for the tomato crop, and 
packing on a limited scale will commence next month. The 
California Fruit Canners’ Association has not named a price on 
futures as yet, but is selling spot stock at 72%c. and $2.10. 
Futures are selling in a limited way at 75c. and $2.25. 

The run of salmon on the Puget Sound has commenced, and 
during the past two or three days has been heavy, according to 
telegraphic reports that have been received here. Most of the 
plants have commenced operations, and within the course of a 
week, if conditions continue favorable, packing should be in full 
swing. The run of chinooks on the Columbia river has also 
taken a spurt, but packers there state that the catch this season 
to date is fully 25 per cent behind that of last season and that it 
will be almost impossible to make up the loss. This fish has 
been distributed as fast as packed, and a large part of the pack 
has already gone into consumption. Several small lots of 
Alaska red salmon were received from Northeastern Alaska last 
week, and these are being disposed of without difficulty at $1.25. 
A large part of the expected pack of this fish has already been 
disposed of subject to approval of the opening prices, and if the 
predictions of a smaller pack than last season come true it’ is 
possible that there will be none for sale after the naming of 
prices by the Alaska Packers’ Association. It is practically cer- 
tain that a rate lower than $1.15 will not be named, and it is 
considered likely that this rate will prevail again this season, 
although it is believed that the pack could be marketed at a 
higher price. Pink fish continue to increase in demand and at 


the present rate there will be but little holdover stock when the 
fall demand sets in. Asthe Alaskan pack is being curtailed, 
and but few of these fish will be packed on the Sound the future 
for this article certainly is much brighter than it has been for 
many months past. 

From Honolulu comes word that James B. Castle has 
acquired control of the Consolidated Pineapple Company at 
Wahiawa This company, next to the Hawaiian Pineapple 
Company, is the largest on the islands. Its pack last season 
was over 50,000 cases, and for 1909 will be nearly twice as large. 
L. C. Kellogg, formerly manager of the Consolidated, has 
resigned, and James L. Dowling, who is manager of the Castle 
companies in Koolau, has been appointed general manager of 
the Consolidated Company. 

The Griffith-Durney Company has leased the third floor of 
the Fife Building at Market and Drumm streets, and will move 
there shortly. This will place this concern in the very center 
of the canned goods market, for the Central California Canner- 
izs Company is located in the same structure, and the California 
Fruit Canners’ Association is just across the street. 

The Alpine Evaporated Cream Company is preparing to 
close down its factory at Hollister, Cal., owing to the scarcity 
of milk at the present time. The Gonzales plant will continue 
working and more machinery is to be installed to keep up with 
the demand. 

The Stockton, Cal., plant of the California Fruit Canners’ 
Association has commenced operations and a very large pack 
has been prepared for. There are now nearly 2,000,000 empty 
cans at the plant and others will be brought in asneeded. New 
machinery has been added this season, enabling a larger pack to 
be put up than in former years. The fruit growing districts of 
Lodi and Acampo will be drawn upon for supplies. 

The Pratlow Preserving Company of Santa Clara is ship- 
ping canning peaches from Yuba City to its cannery and has 
been paying as high as $22 for fall clings. Only high-grade 
fruits are used by this firm. BERKELEY. 


JOHN G. MAIER’S SONS, 


MANUFACTURERS. 


AVOID FURTHER TROUBLE AND WORRY BY USING 


MAIER’S SILVER LACQUER 


ON YOUR CANNED GOODS THAT HAVE BECOME RUSTY OR SOILED. 
IT WILL MAKE THEM LOOK BRIGHT—SAME AS ORIGINAL. 


LACQUERS ALL COLORS. 


BALTIMORE, MD. 


THE MORRAL CORN SILK BRUSHING MACHINE 


=) EARE now prepared to supply the corn canner 

with a machine to brush the silks off the ears of 

corn before it is cut. The proper time to remove 
the silks from corn, is to remove it before the ears 
are run through a cutting machine, which cuts the silks in 
pieces and makes it very hard to remove. We have the 
simplest machine on the market for this purpose. The 
working parts of the machine consist of only two parts. A 
revolving brush and an endless chain belt, to carry the ears 


(PATENTED) 


of corn along over the revolving brush. 

The machine operates as follows: The ears of corn are 
placed in a feed trough at the front of the machine and are 
carried over the top of a revolving brush by an endless chain 
belt. As the ears pass over the revolving brush the brush 
revolves the ears and :emoves the silks, and thee ars are 
discharged as free from adhering silks as it is possible tc 
make them, 

This machine wi!] soon pav for itself over hand labor, 
and it will pay you to write at once for prices and further 
information. 


ADDRESS, 


Morral Brothers, -  Morral, Onto, 
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Corn Crop in Danger. 


Unless two or three good rains come within two weeks the 
corn crop of Maryland, it is predicted, will be seriously damaged, 
although so far it is apparently holding its own. 

The last rain of any consequence that has fallen in the 
State came Saturday night and lasted until early Sunday night, 
the total precipitation having been .17 of an inch. Besides this 
rain there have been only four other rains around Baltimore in 
the last month, although small local showers are reported as 
having occurred elsewhere. 

The heaviest and most important rain in this part of Mary- 
land fell on July 15, when .96 of an inch fell, saturating the 
ground thoroughly and proving a valuable encouragement to 
the corn crop. On July 13 and 14 light showers fell, on the 
first day .03 of an inch having been the day’s precipitation, while 
on the following day it was .o1 of an inch. 

Anotuer rain occurred on July 23, falling almost generally 
over the State and proving a boon to the parched, and in some 
sections, yellowing corn. The precipitation on that day was 
.28 of an inch. 

The total precipitation for July was 1.31 inches, while the 
normal rainfall for the month, according to the computations 
of the Weather Bureau, is 4.34 inches of rain fall, and, although 
it was below normal, there was nothing like the drouth that has 
distinguished July of this year. 

If the low barometric pressure that has been hanging over 
the Rocky Mountains advances eastward and strikes the Atlantic 
Coast, as the Weather Bureau believes, good rains can be ex- 
pected. Sunday night the ‘‘low’’ appeared to be moving this 
way, and it was expected that it would be over this part of the 
country and cause good, soaking rains. 


In spite of the dry weather, however, the corn crop is re- | 
ported by local grain dealers to be in good shape, and so far the | 


WM. NUMSEN & SON, Inc. 
Tack it up in your office where it can be seen 


It’s worth studying. 


YOURS TRULY, 


every day. 


CAUSE AND EFFECT 


drouth has had no damaging effect upon it.—BALTIMORE SUN 
of August 3. — 


The above postal card received in last week’s mail. 


BEST ADVERTISING 


for your eanved goods is satisfactory sales! Every sale you make should 
please the buyer and nothing pleases him, outwardly, more than good 
boxes. If you do please there is no doubt that for every sale made you 
will make more in the future. 

The complaint of poor packages last season should have convinced 
you that the best and surest way to please is by the use of 


SATISFACTORY BOXES 


and we are anxious to prove to you that we furnish canned goods boxes 
that please all interested, and at the right prices. Send to us to-day for 
full particulars. 


HOLLEY-MATTHEWS CO. 


Canned Goods Boxes and Box Shooks. 


Mills at MAIN OFFICE: 
Sikeston, Mo. and 


Greenville, Miss. | SIKESTON, MO. 
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FOR 


Packers Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


STEVENSON & GO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
ron breaks or ridges around the body. 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


STEVENSON & CO,, mo. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JupcE, Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TrapE is the enly paper published exclusively in the interest 
ot the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - - $2.00 
Sixmonths, - - - - - 
- - - = = = $400 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, AUGUST 6, 1909. 


EDITORIAL JOTTINGS. 


Why it was worth all of the $25,000 subscribed to the fund 
to have stirred up all the advertising talk we now hear among 


canned goods packers. It looks as if each individual realizes - 


now that he has something along this line to do. 


We may be able to say now, without fear of being so 
severely criticised as before, that the canned goods industry is 
the only one of its kind that produces an article, and then crawls 
on its hands and knees to beg the buyers to take it. That is 
the case exactly. 


We have even had canners make this assertion to us, and 
agree that something must be done to correct this evil. It is 
the coming of light upon the industry—a light that makes plain 
to every one in the business that if the goods are thoroughly 
exposed to the consumers—not to the jobbers alone or the re- 
tailers—but to the people who would eat them, conditions would 
be reversed; and the jobbers would have to approach the can- 
ners with special offers to secure the goods. 


Just think for one instant of the position where a half dozen 
jobbers would be bidding for your goods, and the prices obtained 
for them would be the price you name! It looks flighty now, 
does it not? But then the present condition of things will war- 
rant a little such dreaming. And yet it is not impossible; on 
the contrary it is very probable, and that within a few years. 


In order to prove our contention in this respect, it is neces- 
sary to show you that over 90 per cent. of all the people know 
nothing of canned goods; or if they know anything, it is a dis- 


torted, absolutely erroneous idea. Howto provethis? Take 
up any ten men or women you meet on the street; or take ten 
of your neighbors—people who have lived in your own town, 
next to your factory for years, and put them into your auto for 
a trip to your factory to see the products canned. If you do 
not find nine out of the ten—yea the ten—utterly surprised at 
the simplicity of the operation, and astounded at the freshness 
of the products, because of the short time between the gathering 
and the canning, we would like to know it. 


On occasions we have taken men familiar with the purvey- 
ing of food products to the people through a canning factory 
while running ; and we have yet to find one who was not pre- 
viously familiar with the business through an interest in some 
factory, who did not acknowledge his admiration and surprise. 

All that canned goods need is a more thorough acquaintance 
among all consumers—and there would be uo more lean years 
among the canners. 


Never was there a time so favorable as the present to gain 
this audience with the people. They are eager to learn today, 
and will listen to you, as never before. 

We have had false prophets innumerable, who cried out of 
the preservatives in canned goods, of the dangers that lurked 
between the sealed ends of every can of goods ; who confused con- 
diments and preserves, those most ancient of food preserving 
methods with the modern, succulent, health-producing canned 
fruits and vegetables of today, and the surest and most profita- 
ble way to contradict these calumnies is to show the people. 
They will judge you aright, and they will award your goods the 
premium of their continued consumption. 


If you are abreast of the times you will give this thought 
of personal advertising serious consideration, as to ways and 
means. It is not a mere question of spending money in printers’ 
ink, or of rushing into an immense outlay of money for adver- 
tising space. First you have to be ready—your factory, your 
goods and your label—with your name on it—for remember no 
matter what you sav, it will be your goods that tell the strong- 
est, the only—story., And it has to be a clean story—for it is 
the lady housewives that make the demand. If you solve that 
part of the story this year you will have done all the work neces- 
sary as a starter; and.the goods will begin their own advertising. 


It is strange to what ends this ‘‘ appearances’’ propaganda 
will run when a:canner secures a good hold on it. Once fully 
awake to the meaning of it, the canner will make more demands 
upon his factory and its conduct than are written in these pages. 
Because he has then brushed aside the cobwebs that have gath- 
ered over his vision through familiarity with the scene, and he 
sees the whole operation in a new light. And he sees things as 
he never before realized them—sees them as the casual public 
sees them, and he becomes as exacting in his demands as that 
very particular public is. We have known men while on this 
subject, unsatisfied with their own efforts, who have brought 
their wives to the factory to criticize and correct, so that they 
might gain the benefit of the careful housewife in these matters 
of cleanly appearances. 


It is a sloathful canner indeed who is not at work upon this 
question this year, and as the season of heavy packing upon the 
staples draws near, these efforts are being increased, to the end 
that the year’s work will be performed in such a manner that 
anyone—the world—may look on and gain an appetite for the 
goods. It isa mighty boost to the fair name of canned goods, 
and is bound to result in a greatly increased consumption of the 
goods, in a growing market that will continue to gain in num- 
bers and upon a basis that nothing can shake, because it will be 
based upon absolute confidence, Given such a condition as this 
is ita far cry to the time when jobbers will have to seek the 
canners in order to cover their wants? We think not; and when 
to this is added some good efforts along the line of further adver- 
tising of their goods, their demonstration before the consuming 
public, we know that that time is near. 


: j 
| 
J 
t 
U 
{ 
| 
| 
: 


THE TRADE. 17 


THE ATLANTIC CITY CONVENTION—1910. 


Mr. Frank E. Gorrell, secretary of the National Canners’ 
Association, writes under recent date that all details have been 
closed regarding the next Convention, which is to be held at 
Atlantic City the week of February 7, 1910. 

All those in Atlantic City interested in this Convention 
seem to be anxious to do all they can to help make the canners 
comfortable, and assure us a hearty welcome and most courteous 
treatment. The National Association has arranged this year to 
have all the hotels who are members of the Hotel Men’s Asso- 
ciation file their rates in advance, so that every one who wishes 
to attend the Convention will know when they book their rooms 
what the bill will be. It has not been possible to do this before 
and some dissatisfaction has teen evident because it was impos- 
sible to know in advance how much the trip would cost; no 
doubt many remained home on this account. Now, however, 
you may count up the expenses and put the amount aside, with 
possibly a dollar or so to ‘see the sights.’ 

The Ramblers will have to do a little better than this, 
though, as the Hotel Rudolph (headquarters) seems to have 
created a room especially for them. This is the ‘‘Red Rambler 
Grill,’’ and we think there will be some rambling there. The 
hotel management has made many improvements since the last 
Convention at Atlantic City, which was held with headquarters 
at this same hostelry, and the representatives of the N.C. A. 
are to be congratulated upon their selection. We show here— 
with a cut of the house. ; 

Mr. Gorrell calls our attention to the fact that all persons 


attending will be allowed the privilege of remaining over Lincoln 
Day, February 12. This has become a great holiday at Atlan- 
tic City, almost equal to Easter Sunday, and Director Lenhart 
states the hotels will allow the reduced rates to apply over that 
day and the Sunday following, provided the reservation is made 
at the time rooms are booked. 


Mr. Gorrell’s letter concludes: ‘‘In a short time I will 
mail you a copy of the reduced rates which are being offered by 
each hotel during Convention week. In the past there has 


always been a misunderstanding about the price of rooms, etc., 


HOTEL RUDOLPH, ATLANTIC CITY. 
Headquarters N. C. A. Convention, February, 1910. 


and to avoid any possibility of this in the future we have taken 
the precaution of requiring every hotel in Atlantic City, which 
is a member of the Hotel Men’s Association, to file their rates 
in advance. This will enable every visitor to tell just what his 
hotel bill will be at the time the booking is made. It has been 
impossible before to get the hotels to make this announcement 
in advance, and we hope that you will let our people understand 
the advantage of the new way.”’ 

These rates and all further information will be published as 
soon as received. 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,” priced at only $5.00. 
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Hand Wrapping Costs Twice as Much 


as ‘Machine Wrapping.” 


WHY WASTE MONEY? 


Help don’t care to wrap cans—it’s too tedious and hard to produce neat work. Why not employ 
them on work they can do properly, and let 


THE BURT WRAPPING MACHINE 


Save you One-Half of what it now Costs 
to Wrap your Cans. 


Many canners bave found this machine one of the most profitable they ever used—better investigate 
its advantages, if you want to reduce your ‘‘wrapping bills.’’ 


MACHINE COMPANY, 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


i 
: 
- 


18 THE TRADE. 


Answer to Butchers Who Oppose a Canned Goods Market. 
By Arnold C. Schuersn. 


The ‘‘Advocate’’ has for some time published articles about 
installing a canned and package goods department in butcher 
shops. Many have followed the advice given and do not regret 
it. The majority, however, have done nothing in the matter. 
When asked why they did not have this department, the reply 
generally was that they had their grocer as a customer and did 
not wish to lose his trade. To them my answer is, How much 


meat does your grocer buy during a week? ‘We will say, if he - 


is a fair customer, about six dollars’ worth. This means that 
from his trade you realize a weekly profit of one dollar, possibly 
a little more. But, Mr. Butcher, do you know that retailers 
who handle canned goods are making a profit of from five to 
twenty dollars a day, according to the size of the market ? Then, 
too, the grocer sells large quantities of bacon, ham, etc., yet he 
has no fears that your trade will be lost to him because of it. 
Another argument often advanced is that it is too much bother 
to handle a stock of canned goods. This is more adsurd than 
the other argument. The goodsdo not have to be weighed. 
In most cases it is not even wrapped up. Compare the care 
which must be taken in handling meat, the trouble to satisfy 
the various customers and the easy way in which canned goods 
are stocked and sold. 

Times have changed and today the progressive butchers are 
waking up to the fact that they should handle the goods which 


rightfully belong to their business. Why do you not keep 
abreast of the times and install in your market a well assorted 
line of canned goods? You can do nothing which will tend 
more to brighten the appearance of your place, to attract a good 
class of customers and, best of all, to create a large increase in 
the profits of your business. Hundreds of markets throughout 
the country are reaping the benefit. Why not you ?—BUTCHER’S 
ADVOCATE. 


Does The Truth Hurt ? 


We take the following from a recent issue of the MERCHANTS 
REVIEW, a live journal for the retail grocer, of New York City. 
This, of course, does not apply to all canners and we think it a 
little too hard on even the few who mrke a practice of this sort 
of thing, but those who do will know whether the cap fits or not. 

‘‘Guaranteed to conform tothe Pure Food Law’’ is a phrase 
that is bound to cut less and less ice with consumers every year. 
The great desideratum in food products is palitability. If some 
of the members of the canning business will put this observation 
in their pipe and smoke i., not necessarily for publication, but 
as an evidence of good faith, the public’s faith in labels might 
return, but today no label and no solemn guaranty according to 
law are able to make the consumer reconcile a can of tomato 
slush with his own ideas of what’s what. There is no doubt as 
to the iugenuity of the Americancanner. He can pack anything, 
even slush, and call it tomatoes, but he always falls down when 
it is a question of making the consumer believe that he is get- 
ting tomatoes instead of water. A fig for standards! The 
canner, the food packer generally, must pack the things that 
taste good, or go out of business. 


When The Dreamer Waked. 


Tell me not, in mournful number, life is but an empty 
dream; once I eat two young cucumbers and they made a lively 
team. Life is real, life is earnest, when the colic grips you hard, 
and right then your faith returnest in the judgment of the bard. 
Not a doubt will in you linger when the pangs assail your soul; 
you will hunt Jamaica ginger, then upon your tnmmy roll. 
Gee, it’s tough that things delicious and refreshing should con- 
tain such delicious and pernicious germs of intestinal pain. 
But ’twill wake you, yes, ’twill wake you, Lotus eaters, on life’s 
stream; try cucumbers, though they ache you, and admit that 
life’s no dream.—EXCHANGE. 


Personality 


A label that possesses selling qualities is more 
than a product of paper, ink and machinery — 
just as a successful salesman is more than a 


mere product of flesh and bones. 


It is the product of raw material plus the 
ability to “sell goods.” 


Expressed in one word— Personality. 


There is a distinctiveness about our labels— 
Personality. 
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Our large output and good shipping 
facilities enables us to make prompt ship- 
ment of all orders. 

Chattanooga is the Best distributing 
point in the South. 

Write us for prices on Cans and Solder 
Hemmed Caps. 

Our traveling men are subject to your 
call. 

The Southern packers’ Interests are 
our Interests, and we want your order the 
coming season. 
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THE TRADE 


INDIANA CANNERS’ ASSOCIATION 


President, C. W. McREYNOLDS, Kokomo, Ind. 
Secretary, T. JOS. SCHOLER, Crothersville, Ind. 


Meeting at Indianapolis, Ind., in the parlors of the Denniso 
Hotel, on Friday, July 30th | 


PRESIDENT MCREYNOLDS: I suppose you all know the ob- 
ject of this meeting? There has been a committee appointed to 
form a resolution on the adoption of standards of pumpkin, 
kraut and hominy and we will have those resolutions presented 
to the meeting after the other business. The first thing in order 
is the roll call. 

Roll call of the members. 

Reading of the minutes of the last meeting by the Secretary. 

The minutes were approved. 

-PresipENT McReyno.ps: Is there any general business to 
come before the meeting? If not, we will proceed to hear the 
report of our committee on the adoption of standards for kraut, 
hominy and pumpkin. 

Mr. Smiru: [I shall read the report of the committee: 


Cc. W. McREYNOLDS, President 
Kokomo, Ind. 


To the Indiana Canners’ Association: 

Your committee appointed to fix a standard for canned lye 
hominy, kraut and pumpkin for Indiana, beg leave to submit the 
following resolution and recommend its adoption by your Asso- 
ciation : 

Be it resolved by the Indiana Canners’ Association that the 
following shall constitute the standard for canned lye hominy, 
kraut and pumpkin for the State of Indiana: 

Standard No. 3 canned lye hominy.—The gross weight of 
the can shall be not less than thirty-nine (39) ounces, and the 
can must contain not less than eighteen (18) ounces of hominy 
after contents of the can have been well drained off, liquor or con- 
tents of can to be not less than one and one-half (1%) inches 
from top of the can after liquor has been well drained from 
same. 

The hominy shall contain not more than five per cent. (5 
per cent.) of black ends, and shall be prepared from medium 
sized white corn. 

Extra Standard No. 3 canned lye hominy.—The can must 
contain not less than twenty-two (22) ounces of hominy after 
contents of can have been well drained off; liquor or contents of 
-can to be not less than one (1) inch from top of can after liquor 
has been well drained from same, and the hominy shall contain 
not more than two per cent. (2 per cent.) of black ends and 
shall be prepared from select white corn. 


No. 3 Standard canned kraut.—The gross weight of the can 
shall not be less than thirty-nine (39) ounces, and can must con- 
tain not less than twenty-four (24) ounces of well-cured medium 
light colored, reasonably long cut kraut, after contents of the 
can have been poured in a heap on a quarter inch mesh galvanized 
wire flat screen and have been drained undisturbed for two (2) 
minutes. 

No. 3 Extra Standard canned kraut.—The can after drain- 
ing as specified for No. 3 Standard kraut shall contain not less 
than twenty-five (25) ounces of well-cured white kraut. 

Standard No. 3 pumpkin.—The gross weight of the can 
shall be not less than thirty-six (36) ounces and can shall con- 
tain not less than thirty-one (31) ounces of pumpkin of medium 
consistency, or medium solid pack, and contents of can shall be 
not more than one (1) inch from top of can. 

Extra Standard No. 3 pumpkin.—Cans shall be filled to 
within one-half (1%) inch of top of solid pack pumpkin. 

Respectfully submitted, 
Wiuuiam C. SMITH, 
F. Jos. SCHULER, 
I. C. Morcan, 
Cuas. LATHAM, 
Wo. Futtz, 
C. W. McREyYNoLDs, 
F. F. WILEY. 


Mr. SmitruH: In order to get the matter of Standards before 
the meeting I move that the resolution be adopted. 

Motion seconded by Mr. WILEY. 

Pres. McReynoxps: I believe it is best to discuss the 
resolution before voting on it, and I would ask Mr. Whitmer, 
of Bloomington, IIl., to give us a few words. 


MR. WHITMER ADVOCATES QUALITY AND 
QUANTITY. 


Mr. WuitMeEr: Mr. President, 1 am very glad to be with 
you today whether I had an invitation or not. As I was an 
officer of the Western Association for five years I take-an in- 
terest in the work of all the State Associations, and as the Bloom- 
ington Canning Co. packs this line of goods we would be very 
anxious to try to comply with the recommendations of the resolu- 
tion. I know the Committee must have gone to a great deal of 
trouble to arrive at those Standards and it will be of great value 
to the canners to have an established Standard. I think this 
resolution should be discussed by the members of the Indiana 
Association as it is limited to that Association. 

While I have the opportunity I will refer to another matter 
that it seems to me we ought to place more emphasis on than we 
do, and that is the matter of quality. Now, you have two 
Standards for lye hominy: the Standard grade of a certain 
weight and not to contain over 5 per cent. of black tips. Now, it 
seems to me a canner ought not to have 5 per cent. of black tips 
in his lye hominy if he can help it. It would be more-creditable 
to the canner to put up lye hominy without any black tips if he 
could do it, than to try to comply with a Standard as set forth in 
your resolution. I know there is a great difficulty in handling 
this product, but I think that every canner should pack the Extra 
Standard if he possibly can. If he wants to establish a trade 
and get his goods on the market he should aim to pack it with- 
out any of the black tips. A Standard should be a Standard 
quality., As far as weight is concerned, if we had twenty-three 
(23) or thirty-nine (39) ounces it would make no difference it 
seems to me. To adopt a Standard of weight and fullness is all 


- 
ra 
\ 
j 
a BS 
e 


20 THE TRADE. 


right, but I think a Standard of quality is even more important 
than that. We want to get the quality up, so that in the Spring 
the housewife will not buy fresh vegetables unless they are 
absolutely perfect as she will consider the canned vegetables bet- 
ter. In that way, as canners, we would increase the trade and it 
seems to me to be a step in the right direction. 

Pres. McRrynoips: Mr. Smith, does not the resolution 
provide for quality ? 

Mr. SmitH: It practically does. 


THE “FIVE PER CENT. OF BLACK TIPS” CLAUSE. 


Sec. ScHULER: I suppose it has been the experience of all 
hominy packers that if you buy your corn and it is all white corn 
on white cobs that you will have very little trouble in eliminating 
the black tips. If it is all white corn on a red cob we could pro- 
vide a machine that would eliminate the black tips. We try to 
buy a white corn on a white cob, but the honest farmer will 
eventually get in a few red ears, and that is when we find the 
black tips. Very seldom do we find black tips while we have a 
run of white corn. Now, this 5 per cent. I went to the trouble 
to count the grains in the can; there were 473 grains in thecanand 
only 4 or 5 black tips. But the reason we are putting the 5 per 
cent. clause in, is to protect the packer against the jobber taking 
advantage of a canner and that is why we want it 5 per cent., and 
we want protection in case we do run into a can of black tips, 
and I believe that Mr. Smith’s idea of 5 per cent. is correct. I 
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do not believe there is going to be any packer who will try to get 
5 per cent. of black tips in a can. However, even if there should 
be 5 per cent. black tips in a can, 20 grains out of 500 would notbe 
a great percentage, and I believe the resolution in that line is in 
very fair shape. 

Mr. Smiru: I believe it is the intention of all packers of 
hominy to take all the black tips off of their corn, but sometimes 
it is impossible, and one will run into a can that will run 5 per 
cent. black tips. Water, I believe, is said to cause black tips to a 
certain extent. 

Pres. McREYNOLDS: We would like to hear from Mr. Gil- 
bert on this matter. 

Mr. Giipert, Broker of Indianapolis: The proposition as 
I understand it of adopting a Standard is more as Mr. Schuler 
expresses it for the protection of the packer against unjust claims 
and complaints on the part of the jobbers. I have no doubt that 
the adoption of Standard will be of great assistance in adjusting 
differences and complaints that the jobbers are likely to make on 
account of the quality and delivery, and I think that is the proper 
object in adopting the Standards that the packers are trying to 
arrive at here. I think it is a very good idea. 

. Pres. McRreynoips: We would like to hear from Mr. 
‘ultz. 

Mr. WitiAmM Furrz: I think the black tips are caused by 
the water and is not a germ in the corn. There is no doubt that 
you will have black tips from white corn off of red cobs 


CAN THE AMOUNT OF “SWELL” BE DETERMINED? 


Sec. ScHuULER: You notice, Mr. Whitmer in this hominy 
resolution there is the clause that the can must contain not less 
than eighteen ounces and the contents must be within 11% inches 
from the top of the can. We can get corn sometimes that will 
swell more than others, and we put in sixteen ounces of corn 
and it will make a full can; possibly when we get another grade 
of corn we cannot get a full can out of sixteen ounces. 

Mr. GiBert: I would like to ask the question, isn’t it pos- 
sible to determine in packing hominy about how much it is going 
to swell from the corn you are using or the season you are using 
it in, by which you can be governed and so have your cans prac- 
tically full? 

Sec. SCUHLER: In reply to that question, take for instance, 
you are getting a car load of corn shipped to you in April from 
Nebraska and a car load from Iowa. Now, this car load of 
Nebraska corn may be better matured than the car load of Iowa 
corn, and the better the maturity of the corn the better fill you 
can make with less corn, consequently we have got to make a 
run on this hominy before we can tell whether we get the right 
kind of a fill or not. By doing this we sometimes get too much 
in the can and then we have a congealed can. Now the last car 
load may take so much more corn than the first that you will have 
trouble in having a slack filled can. 

Pres. McRreynoips: We would like to hear from Mr. 
Paver, of Gibson City, IIl. 

Mr. Paver: The declaration of a Standard is all right; you 
are establishing a basis from which you are going to work, but 
I cannot see why you should establish two Standards. The same 
thing would apply to tomatoes. Of course, if a canner wants to 
pack different grades, that is his own business. I wondered, when 
you established the Standard for tomatoes, why you went further 
than the Standard. 

About the percentage of delivery, it looks to me as if you 
are getting it down to a pretty fine point when you give a jobber 
a chance to reject a car load of hominy if he finds two cans of 
bad hominy in one hundred, or in allowing 2 per cent. of the par 
to represent the goods. 

Mr. LatcuaMm: I would like to ask the hominy packers and 
brokers would’nt it be fair to the jobber, to complain on a ship- 
ment that, when he cuts the samples finds the contents 1% inches 
from the top and 5 per cent. of black tips in the cans? 

Mr. Morcan: Either one of those cases come within the 
description of the Standard. 

Pres. McRtynoips: I think we have discussed the hominy 
question long enough.’ We will now have the Standards for 
kraut read. 


ESTABLISHING KRAUT STANDARD. 


Resolution of Standard for kraut read by Mr. Smith. 

Mr. WarvVEL, of Van Wert, Ohio: I have here the resolu- 
tion of Standards passed by the National Kraut Packers’ Associa- 
tion. Mr. Wilder, Secretary of the National Kraut Association, 
is also present. The following is the Standard for kraut as 
passed by the National Association: 

A can of Standard No. 3 sauer kraut shall contain not less 
than 24 ounces of reasonably dry, well-cured kraut after the con- 
tents of the can have been poured on an‘eight-inch mesh galva- 
nized wire flat screen and has drained undisturbed for two 
minutes. 

Pres. McRryNoLps: We would like to hear from Mr. 
Wilder, Secretary of the National Kraut Packers’ Association, of 
Clyde, Ohio. 

Mr. WILDER: Mr. President, gentlemen, I am a member 
of the Ohio Packers’ Association as well as the National Kraut 
Packers’ Association. About a month ago the National Kraut 
Packers’ Association established a Standard for kraut and the 
need of establishing a Fancy or Extra Standard was deemed 
unnecessary. I notice there is so little difference between your 
Standard and your Extra Standard that it really would not be 
noticeable in your recommendations for Standards. I notice 
you give a color, the kraut is to be medium light colored. My 
experience in packing kraut is that your cabbage will vary, one 
load with another in the same season. The reason of this is on 
account of the varieties of the cabbage received from the farmer. 
One farmer will come in with a load of ripe cabbage which wilt 
make white kraut, and another will come in with the cabbage 
a little green, and that will invariably make yellow kraut. I 
think that you would have trouble in getting a fancy article. I 
think that if you would leave out the fancy and pack strictly 
Standard and would not refer to the color and put in 24 ounces. 
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of kraut you would have a very much improved pack of kraut, it 
would increase the demand and sale for it and increase the cost 
of packing but a trifle. It is a step forward and in the right 
direction. In establishing a Standard the Committee of the Na- 
tional Kraut Packers’ Association cut numbers of cans and found 
that 24 ounces was the average net weight in Ohio. I don't 
know as I have anything further to add. We feel gratified that 
the Indiana Canners will adopt a Standard that is practically 
uniform. 

Mr. WarvEL: Mr. President, in the adoption of the Stan- 
dard for kraut in Ohio we felt that when the National Kraut 
Packers’ Association handed down to us their Standard that it 
would’nt need any further investigation. Mr. Wilder, as Chair- 
man of that Committee, and the gentleman present with us this 
morning, one of the oldest and | might say the father of the 
kraut business in Ohio, has possibly given more study to the 
packing of kraut than any other one man, and we have had this 
question of Standards up for more than a year and it has been 
weighed from all sides. It is an important proposition, this adop- 
tion of Standards, and the main object is to adopt a Standard 
that you can honestly comply with; you are adopting Standards 
for use and not for advertisement. If you are adopting Stand- 
ards for advertisements leave the Standards alone. Adopt a 
thing and then stand by it. In that lies the success of the canning 
industry, in my opinion. I believe with Mr. Wilder that the 
Standard is as far as you should go and that you should leave the 
Extra Standard alone and that you should eliminate the word 
“color.” When you get through with the packing of kraut, if 
you find you have a nice line of kraut, demand a fancy price for 
it. Dut when you go to putting in the color you are going up 
against a proposition that is going to kick back on you. That is 
ny experience from packng kraut. ; 

Mr. Witry: - Inasmuch as we have the authority on, kraut 
here with us today and have heard his experience, I think it 
might be well for-us to eliminate the Extra Standard clause, and 
I would suggest that that part of the resolution be eliminated 
that refers to the Extra Standard No. 3 kraut, and as one of the 
Committee I am willing to have this done without motion. 

The clause regarding Extra Standard was here stricken from 
the resolution. 

Sec. SCHULER: In regard to the word “color.” How 
many packers in the State of Indiana make their own kraut? If 
we all made our own kraut it would be all right to eliminate the 
word color, but when I want Mr. Wilder or any of his competi- 
tors to furnish me 5, 6 or 7 car loads of white kraut I want white 
kraut, and we will have to put something in the way of color 
in the resolution to get the right kind of kraut from the kraut 
men. We think it is a protection to the packers who do not make 
their own kraut to put in the word “color.” 


SLACK-FILLED CANS HURT CONSUMPTION. 


Mr. Smitu: Why is it that Indiana kraut is quoted from 
5 to Yc. lower than Ohio or Wisconsin kraut and why should 
they be getting from 6 to 7c. more than we do? It is simply 
because we have been putting out an inferior kraut on the mar- 
ket, slack-filled cans. I weighed a can of kraut the other day and 
it only contained 15 ounces, and that, as you know, is demoraliz- 
ing. Now, Lthink there should be something said about the color. 
We say a “medium light color.” We want to see a raise on not 
only quality but price. 

Mr. WarvEL: There is no question but what Mr. Smith has 
hit the nail on the head, and there is a great deal of truth to the 
remarks the gentleman made about color. As a limited kraut 
packer I have had this experience when I put the kraut in the 
can I do not know just what color it is going to be when I get 
through processing it. ‘ 

Mr. Wiiper: I might add I did not mean to reflect upon 
the Indiana Canners as to their ability to can kraut. The variety 
of the cabbage is not the only reason for yellow kraut; it is also 
due to improper processing. I noticed in one of the trade papers 
not long ago that Wisconsin kraut was quoted at 65c., Ohio 
kraut 62'c., Indiana kraut from 57% to 60c. factory. I know 
that there are a few packers in Indiana who have not sold at such 
figures. One of the reasons for this is that they pack 14, 16 and 
18-ounce cans. We have cut samples from many factories and I 
really believe that if the Indiana Canners will adopt the Standard 
that is presented and will carefully process their goods they will 
get the same price for it that the Ohio and Wisconsin canners 

-are.getting. I do not think, though, there is any necessity for 
an Extra Standard to be established. I think the packers will 
make a great mistake in turning their pack over to the jobber 


for a profit of 5c. a case and let him dispose of it at a profit of 
25c. per case, and I am satisfied that if the Indiana packers will 
adopt this Standard their pack of kraut will bring them more 
money. 

Mr. Futtz: I think the “color” proposition is all right and 
I think we should ask one of these brokers whether the jobber 
asks about the color or not when he buys kraut. 

Mr. WiLpER: It seems to me we should consider the kraut 
man who furnishes us this kraut, whether they will be willing 
to give us a contract for white kraut. The National Kraut Asso- 
ciation is not going to deliver a contract stating they will furnish 
you white kraut for they might not get it and they are pretty 
careful not to make their contracts read what they cannot fill. 
There is always a percentage of the cabbage received that is not 
thoroughly ripe, and unless the cabbage is ripe we cannot make 
white kraut. 

Mr. Smitu: I move that the clause “medium light colored” 
be stricken from the resolution; seconded by Mr. Wiley, passed. 
The original resolution with the amendment accepted. 

Meeting adjourned until 2 P. M. 


AFTERNOON SESSION. 


Pres. McREyNoLDs: It looks as though our crowd will bes 
a little small this afternoon, but I hope we will have a good 
meeting nevertheless. We expected Dr. Barnard here, but he 
may come later on. The first thing on the program will be an 
address from our worthy Mr. Warvel, President of the Ohio 
Canners’ Association. 


MR. WARVEL ON THE VALUE OF ORGANIZATION. 


Mr. President, gentlemen of the Indiana Canners’ Associa- 
tion: It somewhat embarrassess me to talk to such a large 
audience like we have this afternoon, but I am accustomed to 
talking to about this sized crowd in the Ohio Canners’ meeting 
and we all realize how hard it is to get the very busy people out to 
attend a meeting. But I assure you gentlemen, | am very glad 
to be with you today. It is always a pleasure for me to attend 
a Canners’ meeting, and I feel that it should be a pleasure as 
well as a duty for every man interested in the canning industry 
to attend these meetings. 

If we were allowed to believe the stories that come to us 
by our salesmen and by the buyers, and sometimes the 
brokers, we would be led to believe that many of our com- 
petitors wear horns and go with a brace of pistols in their 
belt, ready to devour any competition that they might come 
in contact with. But when we come out to these meetings 
and meet our competitors face to face we grasp them by the 
hand, we make their personal acquaintance, we find that they 
are not the Indians that we were led to believe they were, 
but whole-souled, social gentlemen. This feature alone, seems 
to me, is sufficient inducement to bring any canner to a Con- 
vention of this kind—personal acquaintance with competitors 
and with one another lessens the shock of competition. 

After meeting a brother packer and making his personal 
acquaintance if we are brought in competition with him and 
the buyer commences te deliver you a wolf story about what 
this packer is doing we can take it all with a grain of salt, 
because you have confidence in your brother packer, and when 
Mr. Buyer informs you that he is making a price on his com- 
modity of 5c. or even toc. below the cost of production we 
can take it for what it is worth. 

It seems to me as if there never was a time, at least since 
I have been in the canning business, when it stood the canners 
of fruits and vegetables, and especially vegetables, to unite 
under one banner and stand together as one man for better 
conditions and better prices. Because some packer sees fit: to 
dispose of his holdings at less than the actual cost of pro- 
duction, is that any reason why you should do the same thing? 
I see no reason why, after you have packed an honest grade 
of goods and you know your pack is honest, you should not 
get your price. Is it a good business proposition to go out 
and sell your goods for less than it cost you to pack them 
simply because your neighbor is doing that very thing? In 
my opinion, it is the duty of the packer today in packing a 
commodity; let it be beans, peas, tomatoes, hominy, corn, 
pumpkin or whatever it is, to pack Quality. Give to your 
customer a good, honest, well filled can (that is essential 
above everything else), and put in that can honest stock. 
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WHAT QUALITY MEANS TO THE CANNER. 


The good housewife, if she goes to the store and buys a 
can of tomatoes and takes that can of tomatoes home and 
cuts it open, what does she naturally expect to find? In pur- 
chasing that can of tomatoes she did not expect to buy a can 
of juice, and when she finds one or two tomatoes in the bottom 
of that can and the balance of the can filled up with juice and 
water, what is the result? She says to herself, “No canned 
tomatoes for me; | am going to can my Own tomatoes another 
season.” She doesn't stop there, but she tells her neighbors 
about the inferior quality of those goods, and the next year 
they can their own tomatoes. But this same good housewife, 
if she steps in the store and buys a can of tomatoes and she 
finds that can honestly packed, well filled with tomatoes, she 
says to herself and her good husband: “John, do you suppose 
for one minute that | am going to stand over the hot stove and 
can tomatoes when | can buy a can like those tomatoes for 
10c.?” She doesn’t stop there, but she tells her neighbors about 
this can of good tomatoes, and that she is not going to can any 
tomatoes when she can buy them for toc. a can; it is cheaper 
than she can can them. The result is that that increases the 
consumption of our product. The same thing holds good in 
any other product that you can—quality will increase con- 
sumption, while trash decreases it. 

Gentlemen, the lesson has been brought to us; you have 
seen in the last year the consumption of tomatoes decreased, 
with an increased population. Now, what is the cause? There 
is something wrong. * Havesthe people quit eating? It is true 
in the depressed conditions of business in general a number 
of laboring men have been out of employment; they have 
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possibly not bought the same amount that they would buy 
of our commodities, but the decrease in the consumption of 
tomatoes has gone away beyond the decrease in the payroll. 
Now, there is a cause for all this. What is it? We all agree 
and admit that the canning industry has been a great field 
for yellow journalism; | might say that the yellow journals 
jumped from the meat industry off on to the canning industry. 
Have all the stories that have been told about us been true? 
Have any of them been true? Have you packed goods in the 
last year up to your usual standard of quality? That is a 
question for you to solve in your own minds. 

Now we meet together and we talk about this reform 
and that reform and the other reform. Had we not better 
start in at home? Is it not a good business proposition for us 
to start in reforming ourselves? Are we perfect? No, there 
is lots of room for improvement. Are we packing our goods 
under as perfect sanitary conditions as we can pack them? 
Are we packing our goods as cleanly as we can pack them? 
I dare say there is not a canner in the country that can not 
improve his condition. Now, if we expect to increase the 
consumption of our products we must take up those reforms at 
home and put them into actual practice; give the people first 
a good, honest, well-filled can; second, a quality that we would 
not be ashamed to set on our table for our own family and 


friends. If we will do that and follow up that line we are 
going to see differént conditions in a short time. 

In talking to a packer the other day he said to me: 
“Why, you are ail the time talking quality’ What induc2ment 
is there to us to pack quality? I pack as fine tomatoes as you, 
and when I go into any buyer's office, if I want his business, 
I have to quote at a price below the market or I can not sell 
the goods.” I said to him: “There is a great deal of truth in 
that, but I don’t believe you have to do anything of the kind, 
if you are a good salesman. If you can show to that buyer 
that vou have a better quality of goods than what he has been 
offered, the majority of the buyers are willing to pay you a 
little better price for the quality.” 

That I know to be a fact from personal experience. I 
am ready to admit that there are some buyers that are abso- 
lutely blind to quality, they only see the price. But had we 
not better, as canners, look a little bit further on than stop 
there? 


DON’T BOW TO ANY BUT THE CONSUMER 


We must look to the consumers. They are the people we 
have to reach, if we expect to increase the consumption of 
our canned products. We can not stop with the buyer, be- 
cause, if we do, gentlemen, we are absolutely lost. If we are 
going to stop on the conditions we find when we meet the 
buyer we might just as well keep the money that we are 
going to spend on this Publicity Campaign. We have got to 
back up this Publicity movement with an honest quality of 
goods, and if we do not we had better keep that money. But 
if we are going to back our money with a pack of quality it 
is one of the greatest steps we have ever taken to increase the 
consumption of canned products. 

Now, in regard to selling your goods and allowing your 
salesman, or allowing your broker, or allowing your buyer 
to name price for you, gentlemen, I say, don't do it. If you 
are sure of your position, if you know you have a good quality, 
demand a profitable price and don’t sell those goods simply 
because your buyer is naming a price. If you will stand by 
quality and by your price, I am satisfied you can get it. What 
have we been doing? How many commodities have we packed 
in the last year that we have received a profit on? Can any 
of you gentlemen pack tomatoes at the price they have been 
selling at the last six months and make money? If you can, I 
would like to have your secret. Can any of you pack corn at 
the price at which it has been selling the last six months and 
make any profit? You barely have cost of production out of 
your corn, and in many cases not that. I want to ask the 
packers: can any of you pack pumpkin for the price it has 
been sold the last year and get the cost of production? If 
any man can show me where he can water and sell it at 45c. 
and get the cost of production I would like to know the secret. 
I am willing to be shown. 

We had the question of hominy up here this morning. 
While I am a very light packer of hominy, I have had that 
hominy question up with some of the best and largest packers 
in this country and | have not had a man yet that could show 
me where he could pack hominy for 45¢.; it costs you more 
than that to pack it, and I have known of lots that have been 
sold for 2%c. and even 5c. less than that. The very best cost 
price I have had from any packer has been 44c., and when I 
questioned him he had not figured the cost of leaks or claims 
or rejections. Now, | want to ask you can any of you gentle- 


men conduct your business and be successful under these con- 
? 


ditions? If you try you will go into bankruptcy. Now, what 
are we in this business for? Just simply to say that we are 
canners of vegetables? Do you suppose for one minute that 
any man is going to invest 20, 30, 40 or $50,000 in the whole- 
sale business just to give eight or ten salesmen, clerks, steno- 
graphers and other help employment? Are they going to con- 
tinue their business if it were simply to give these men em- 
ployment? No, they have invested their money in that busi- 
ness for the profit they can gain out of it. Now, what have 
you got your money in the canning business for? It seems 
to me that a great many people in the canning business have 
put their money in it for public benefaction. I don’t know 
what else. Do they ever expect to get it out when they sell 
at less than the cost of production? 
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Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, B »nded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansal 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 
PHILADELPHIA 


COMPLETE RESPONSIBILITY 


Capital and Surplus Over $1,000,000 
AMPLE CAPACITY 


Ten Million Cubic Feet 
DIRECT TRACK CONNECTIONS _ All Warehouses Have Railroad Siding 
IN THE HEART OF THE JOBBING DISTRICT 
Warehouses in close proximity to Steamship Piers 


HIGH GRADE SERVICE 
‘MODERATE CHARGES 


SHIPPING LABELING 


ADVANCES MADE 
LOW INSURANCE RATES 


STORAGE DISTRIBUTING 


The 


Harris Patent Power 


Sole Owners and 
Manufacturers 


C. S. HARRIS COMPANY, - 
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CANNERS WORK TOGETHER. 


Now, it seems to me that the road for us to travel is not 
that straight and narrow path, but it is the broad paved streets. 
Are we going to walk down that paved street to better condi- 
tions, or are we going to take the back track that we have 
been tramping over for year after year? There is not another 
industry in the country—with about the same amount of 
money invested in it as there is in the canning industry—that 
is as loosely organized as we. We simply belong to an Asso- 
ciation. That doesn’t make an organization. It seems to me 
the only way we can better this condition is for every member 
of these different associations to do his share, by putting his 
shoulder to the wheel, helping your officers and working as 
one man. And when anyone makes you a proposition for an 
article at less than what it cost to pack it, then turn it down 
and pack quality. 

There is no question but what the canning organizations 
have accomplished a great deal of good, but there is a largr 
field before us yet; there are many things for us to do, and 
every canner has his work and can do his part to help the 
officers. One man can’t do the work; your officers can’t do 
it; but all, pushing together as one man, can do it. You have 
«wr Association here, and a good one; you have adopted your 
standards; now, my advice to you, gentlemen, is to go back 
to your homes and stand flat-footed on the work you have 
done; pack goods strictly in accordance with the standards 
you have adopted and, after this year’s pack, if you find you 
have made a mistake in the adoption of your standards, go to 
your committee from Indiana and tell them of the mistake 
you think they have made. That is to the committee that 
represents you on the National Committee of Standards that 
will be called together this fall to work in conjunction with 
the government. Set this matter carefully before them, so 
that when this Committee comes together they can act intelli- 
gently and for the good of the packers. And I will state that 
I, as a representative from Ohio, on that committee, will be 
found working to get the best standard adopted for the benefit 
of the canned goods industry. These standards are going to 
be made a part of the Pure Food Law, and we, as canners, 
should see that the standards as adopted will be such that we 


can comply with them after they become a law and still know 
that all packers of fruits and vegetables will have to comply 
with the same conditions. 

It is a little like a large buyer of canned goods in Pittsburg 
said to me the other day: “Your goods are worth the money 
and we don’t object to the price if we were only sure that our 
salesman could’nt go out here tomorrow and buy the same 
quality of goods you manufacture for 5c. a dozen less than you 
quote us.”” That is the great trouble with the buyers. They are 
afraid to buy today ; they think there will be a possibility of their 
buying tomorrow for 5c. less. Now, this Association may not 
have the legal or moral right to dictate to any man how he shall 
conduct his business or what price he shall sell his goods. He 
pays for packing those goods, he has a right to go out and sell 
them at any price he sees fit, but I don’t believe he has a moral 
right to go out and make a price for his commodities that de- 
moralizes the price for the cannng industry throughout the entire 
country, not only for the canners but for the jobbers and the 
retailers. While I am the last person on earth to affix a pro- 
hibitory price there is a point we want to keep in mind, and that 
is, to not push the price of our commodities to a price that will 
increase the cost of a can to the consumer above 10c. for a Stand- 
ard article, as 10c. is the universal price for corn and tomatoes, 
and I know, personally, that when you push the price of Standard 
tomatoes to the retailer above a price that he can sell for 10c. we 
are cutting off the consumption of canned goods at least one-third. 

What we are legally, lawfully and morally entitled to is a 
profit on the goods we pack and every packer, be he resident of 
Indiana or the West or the East, should pack quality and demand 
a profitable price for his goods. 

I thank you. 

Pres. McREynoips: Mr. Warvel certainly made us a nice 
talk. I hope we may be able to do all the good thing he says for 


us to do. There is no mistake that quality is a great factor in 
selling canned goods. Mr. Sanford is going to say a few words 
to us. 


LITTLE USED 


2 Sprague Exhaust Boxes 
2 Model M. Corn Cutters 
3 Morrall Double Cut Corn Cutters 
2 King Tomato Fillers 
1 Cyclone Pulp Machine 
2 Burnham Cookers 
1 Hawkins Capper 
Copper Kettles 25, 60, 80, 100 and 125 gallons 
1 Kraut Cutter 
1 Sinclair Scott Belt Crane 
4 Open Kettles 
3 Closed Kettles 


All in first-class condition and guaranteed for all 


practical purposes as good as new. Will make at- 


tractive prices. 


H. Cottingham, 
105 N. Frederick St., - 


Baltimore, Md. 
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OF PEAS AND BEANS 


HOGG 


HEAD OFFICE 


TORONTO, CANADA. 


BRANCHES AT 


PICTON,ONT., anno PORT HURON, 


CANADA. MICHIGAN. 


BOXES 
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Double Pineapple Grater 


THE JOHN R, MITCHELL COMPANY 


Foot of Washington Street BALTIMORE, MD. 


World’s Greatest 


KRAUTCUTTER 


GERMAN PATTERN 


WITH HARD TEMPERED KNIVES 


that stay sharp a long time—some 
machines doing two _ seasons’ 
cutting without touching the 


knives. 


NO EXPERIMEN T—Thirty one (31) sold in the last two 
years. Have been thoroughly tested out and proven. 


A WONDERFUL SUCCESS! 
These Style Knives Make the Long, Thin-Cut Kraut!! 


Already Used by: 


M. WOLFF & SON, Chicago, I1l. 
RINGROSE PICKLING CO, 


Minneapolis, Minn. 


J. LORENTZ, Jr., 


Wildwood Junction, N. J. 


THE YOUNG NEWLAND CO., 


Liberty Center, O. 


NORTH STAR PICKLE WORKS, 


St. Paul, Minn, 


MICHIGAN KRAUT CO 


South’ Haven, Mich. 


0.C ROBINSON CO., Creston, O. 
GARRAHAN CANNING CoO., 


Luzerne, Pa. 


P. GARLOCK & SON, Phelps, N. Y, 
M. E. STOHRER, Philadelphia, Pa. 
ALART & MCGUIRE, Ontario, N.Y. 
DREYFUS & CO., New York City. 


J. B. CORNELL, Philadelphia, Pa. 


WILMORE CANNING CO., 

Brighton, Colo. 
KUNEFP PICKLE CO., Denver, Colo. 
GEO. WALKER, Spencer, Iowa. 
GREAT WESTERN CANNING CO., 

Delphi, Ind 

L. C. FORMAN, Pittsford, N. Y. 
SENECA KRAUT & PICKLE CoO., 

Geneva, N. Y. 


Cc. HARTMAN & SONS, 

Wauwatosa, Wis. 
J. G. CARTER & CO., Philadelphia, Pa. 
DE GRAFF CANNING CO., De Graff, O. 
WOERNER CANNING Co., 

Liverpool, N. Y. 
A. J. BEUTLER, Stoddard, Wis. 
C. SIEVERS, Chicago, Il. 


FRANK PURE FOOD CO., 


T.M SCHILLO & SON, Chicago, Ill. 
Milwaukee, Wis. 


BUDLONG PICKLE CO., Chicago, 
Write for Testimonials 


John E. Smith’s Sons Co. 


BUFFALO, N. Y. 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin { 
Plate. 


OLIVER J. JOHNSON, Presiaent. 


CANS AND 
HEMMED CAPS 


Wheeling Can Company, 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Building, Indianapolis, Ind. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 
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QUALITY VS. COST OF TRANSPORTATION. 


Mr. SanForp, broker of Indianapolis: Quality seems to 
be the keynote of the meeting today and was suggested by the 
previous meeting we held here for the promotion of canned goods. 
There was an effort at that time to get subscriptions for the 
Publicity Funds and I believe quite a number of the canners did 
subscribe. We have had in Indana the advantages of quite a 
good deal of very good advertising on Indiana tomatoes. I think 
most all of the brokers spent a great deal of money in that re- 
spect. I know a firm that spent probably as much as the entire 
subscription for the Publicity Fund. 

Three or four years ago Indiana was supplying nine-tenths 
of the Western states with tomatoes ; it was due to the excellent 
quality of the tomatoes. The last year the Southern part of 
Missouri came to the front with over 775,000 cases of as pretty 
Standard tomatoes as any one ever saw. In the past fully 90 
per cent. of the pack of the State ‘of Indiana went beyond its 
own lines, but that has practically been eliminated. For instance, 
Kansas and Nebraska are drawing their tomatoes from Mis- 
souri instead of Indiana and the only way Indiana canners can 
get it, is on their quality. The freight rates that stand between 
Indiana and the points of largest markets for tomatoes are found 
to be from 22c. to 33c. Baltimore will come with a rate of about 
52c. or 50c., and some points 49c. Missouri, that has 118 
packers within a radius of 112 miles, has a rate from 12 to 14c. to 
Kansas City and from 4 up to 22c. into the Western part of 
Nebraska. The same thing pertains to Indianapolis, and an ad- 
ditional 2c. on the freight rate will place Baltimore tomatoes 
in Chicago. There is only one solution to this problem and that 
is Quality. It is absolutely necessary to carry out the plans that 
the Indiana Canners have made here today. It is a well known 
fact that the Indiana tomatoes are better than the Maryland 
tomatoes, but let the Indiana and Maryland tomatoes go into 
the buyer’s hands at even money, in nine chances out of ten Balti- 
more will get the business. 

About three or four weeks ago I had packers that were 
holding their prices at 75 and 72%c., Baltimore was holding 
tomatoes at 65c. and were offering them laid down in Chicago 
at 70c. Every jobber stocked his warehouse with those goods. 


It is true that a great many have been rejected and buyers are 
being sought at 65c. laid down. I don’t pretend to dictate or 
suggest to the canner what method to use to produce the quality 
he should have, but I insist that it is absolutely necessary for 
Indiana to maintain the first place in the Union and dispose of 
her goods at a profit, and there is only one way to do that, and to 
gain success, and that is quality. 


MR. PAVER ON INDIANA TOMATOES. 


Mr. Paver: I have had the pleasure of addressing you at 
different times as a broker; I attend this meeting today for the 
first time as a representative of a canning company. It has been 
quite a pleasure to be with you. I can say that I have had six- 
teen years experience as a broker plugging the game of Indiana 
tomatoes and corn, and other products, and I am glad that an 
effort has been made to improve the quality and that the canners 
I have sold goods for in the past have established a basis for 
themselves. This movement of the Indiana Canners’ Association 
is in the right direction. We all remember the old Indiana Can- 
ners’ Association and how we used to meet here years ago and 
resolve and resolve and resolve and then go home and the indi- 
vidual members would immediately break those resolutions them- 
selves. I am very glad to note that the question of price is ab- 
solutely eliminated from the discussions here; you remember, 
that was the rock the old Association was wrecked on. 

There is an old adage that comes to my mind now that a 
buyer used “An article well bought is half sold.” We packers 
should remember that “An article well packed is half sold.” 

The question of Standards I touched on this morning. I have 
some own individual ideas about establishing the grades of Extra 
Standards and Fancy, but now that they are established it is well 
enough for the members of the Association to pack their goods 
as near those marks as they can. I question whether they will 
be able to hold themselves within the requirement of those 
specifications. I think the specifications of the Standard grades 
are a little too strict for you, but after your pack, if you find you 
are in error, you have a right to change them. 

When I was in the brokerage business in Indiana I never 
failed to sing the song of praise for Indiana tomatoes, and now 
while I am engaged in singing the song of praise of Illinois corn, 


The Metallic" 
Decorating G. 


..TIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEW YORK, - 


WORKS WITH R. R. SIDETRACKE: 
BROOKLYN, - - Y. 


LEWIS IMPROVED STRING BEAN CUTTER. 


Are you in the market for a Bean Cutter? If so, why not have the best, 
it costs no more, note the heavy iron construction, adds life to the 
machine, knives held down hy springs, allows sticks or nails to pass 
under same, without damage to machine, been used by the leading can- 
ners the lasteight years giving excellent satisfaction. Pat. May 14, Igor. 


We also build Can Crimpers, Testers and Pineapple Peeling Machines, 


E. J. LEWIS, Middleport, N. Y. 
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I never fail to give due praise to Indiana tomatoes. We have the 
soil in Indiana to raise the best tomatoes in the world and you 
have the best men in the United States to pack them. I do not 
see any reason why Indiana should not maintain her position at 
the top of the ladder on tomatoes. 

Arrival of Dr. Barnard. 

Pres. McRrynoips: Mr. Ellis has a few remarks to make. 


WHAT’S TO BE DONE WITH TOMATO PULP? 


Mr. Exuis: It is just merely a statement I might make rela- 
tive to the pulp situation. | am interested as most of you know in 
another line and I make trips throughout Southern Indiana and 
come in touch with practically all of the Southern Indiana 
packers. I find this year there is a unanimous opinion of all 
the Southern Indiana packers that it is absolutely impossible for 
us to dispose of our pulp. I have also recently taken up this mat- 
ter of disposing of our pulp with condiment people in Ohio, 
Illinois and Kentucky ; the majority of these people I have taken 
the matter up with personally and I find that there is a general 
understanding amongst the condiment people that they will keep 
their hands off of pulp made by the Indiana packers this season. 
They gave me to understand that they had taken this position on 
account of the position taken by Dr. Barnard, our food and drug 
commissioner. I have not gone into this matter in detail, but the 
condiment people have informed me that the reason of their stand 
is that our State Food Commissioner has made a ruling, or has 
effected a ruling, against the sale of tomato catsup containing 
benzoate of soda and they claim there is only one other Food 
Commissioner in the United States, | believe Wisconsin, that 
bears with him in this matter and they do not feel that they 
should favor the Indiana packers by buying their pulp when 
they are not permitted by the State Food Commissioner to use a 
preservative. I have come up here especially to hear from Dr. 
Barnard, and practically every packer in Southern Indiana is in- 
tensely interested in this pulp proposition. 

Now, as I stated a while ago, I have not secured from our 
Food Commissioner a clear enough statement to give his side 
of the proposition. I have only the statements made by the condi- 
ment concerns. Of course, you know, that so far, it has been 
practically impossible to dispose of a barrel of pulp to the condi- 


ment people in Louisville, Cincinnati and Chicago. I also know 
that if they continue in their position it is going to cause a loss of 
hundreds of thousands of dollars to Indiana packers. Last year 
we turned out from our little factory about 1,000 barrels of pulp, 
for which we received $1.00 for the pulp we made from peeling 
stock and $4.00 for the whole stock. This practically made us 
the only margin on the entire year’s business at our plant and | 
feel that if we are going to be deprived of the sale of this pulp 
this year, especially at the low prices that are now prevailing, that 
the canners are certainly in the hole and there is very little 
chance of their running their plants at a profit this year. I would 
like to make this point clear: quite often it is the case, and it is 
in the majority of the experience of the packers, that if you do 
not watch a peeler real close they will cut a nice ripe tomato in 
two in order to get the other half peeled quickly, and the half 
that is cut off goes in with the skins. Now, if we have no re- 
course to manufacture the remainder of that up into pulp we are 
up against a serious loss. 

Pres. McREyNoLtps: We find we can make the skins up 
into pulp for a whole lot less money than we can haul this stuff 
away for. You are making a profit on the pulp and at the same 
time saving the expense of hauling the stock away. Not to be 
able to get rid of the pulp we expect to make at our factory 
would mean a loss of $3,000 or $4,000. We would like to hear 
from Dr. Barnard. 

Mr. Witry: I think that Dr. Barnard will be able to take 
care of his side of the question. I think that if Dr. Barnard is 
going to make us put up our pulp without a preservative that is 
going to be pretty hard on us. We don’t want to lose hundreds 
of thousands of dollars on this proposition and that is what it 
will mean. This is a serious proposition and we should regard it 
as such, and it will be a serious blow to all the packers if we 
have to cut out the tomato pulp. 


DR. BARNARD’S OPINION OF PULP. 


Dr. BARNARD: I am pretty familiar, I think, with the 
tomato canning industry in Indiana and I know something about 
the manufacture of tomato pulp. Personally, I haven’t the 
slightest objection to any kind of stock and I saw last season 
whole tomatoes being put into tomato pulp to make A No. 1 


is like a canning factory without a 20th Century 
Gas Machine. A lack of harmony always results 
from trying to run a high speed capping machine 
without a gas plant that will keep the steels heated 
to the right point when the capper is doing its ut- 
most. If your cappers will turn out a hundred per 
minute, the 20th Century will heat it and keep 
it hot. Renders most efficient and economical 
gas service. 
distillate, makes uniform quality of gas regard- 


less of changing consump- Y 


Uses common stove gasoline or 


tion. Famous one 
pipe system. No out- 


building necessary. 


Buy machine on ap- 
proval and fire it back 
‘if not satisfied. 


‘20th Century Gas Producing Apparatus.” 


C.M. KEMP MFG. CO. 


BALTIMORE, MARYLAND. 
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stock that were in a worse condition than the peelings. Whenever 
a packer gets a car of tomatoes in his yard that are so rotten that 
he cannot peel them and then use those tomatoes to make whole 
stock it is a great deal worse than to use just the peelings. I 
don’t think we ought to discuss the injuriousness or non-injurious- 
ness of benzoate of soda for we don’t know anything about it. It 
seems to me that the explanation given the packers of this State 
by the condiment men in Cincinnati, Chicago and Louisville, who 


P. WHITMER, Speaker 
Blocmington, Ill. 


have heretofore bought your pulp, is about the lamest thing I 
have ever heard. I don’t think that is the reason at all. 

I know they are not buying tomato pulp, and | am very 
much afraid for the position of tomato pulp, but the reason they 
are not buying tomato pulp is that they cannot sell it, and no 
manufacturer of low grade tomato catsup such as has been 
selling in large quantities is going to load up on tomato pulp in 


this State or any other State. The Standard of tomato catsup 
has been raised in the last two years by the United States Govern- 
ment and practically nothing outside of the whole tomato catsup 
is going to be accepted by the Government. The largest packers 
have decided not to put up any more cheap catsup and the mana- 
ger of Van Camps told me that they were not going to put any 
more cheap catsup up, and therefore the large dealers are not 
going to buy your peeling stock. I do not know what you are 
going to do with your peelings. 

Mr. Exxuis: What is the difference between your rulings 
and the Government’s ruling ; is your ruling in regard to benzoate 
of soda in keeping with the National Pure Food Law? 

Dr. BARNARD: There is no ruling in regard to benzoate of 
soda in this State. The State Law passed nearly three years ago 
prohibited the use of benzoate. The first year that law was 
passed everybody was using benzoate of soda and a rule rather 
unlegally perhaps was adopted which allowed for that season the 
use of benzoate of soda, not to exceed 1-10 of 1 per cent. 

Mr. Eas: Outside of the States of Wisconsin and Indiana 
are not these condiment people allowed to sell their catsup con- 
taining 1-10 of 1 per cent. ? 

Dr. BARNARD: In most of the States they are. I think in 
going over the State of Indiana we found about 50 barrels of 
pulp in the State which were condemned. 

Mr. Winters: Jelly manufacturers have to get the jelly 
from the skins and cores and a part of the fruit. It is the best 
part of the grape and in many other fruits the best part of the 
fruit is just under the skin. 

Dr. BARNARD: I agree with you. 

Mr. Winters: Then why do you condemn the cores and 
skins of tomatoes used in making tomato pulp? 

Dr. BARNARD: Simply because of the unsanitary conditions 
that have surrounded the old-time canning factories, but I be- 
lieve that this is a thing of the past. I am in favor of a pulp catsup 
stock; I realize there is fine meat just under the skin of the 
tomato. J think that the Government ought to adopt a classifica- 
tion for tomato catsup that would allow the use of this kind of 
stock. There is to be a meeting of the State Food Commissioners 
of the United States in Denver and it might be a good plan to 
have a man to represent you at this meeting. 


Zastrow’s 
Oyster Steam Box. 


ZASTROW'S IMPROVED SQUARE OYSTER STEAM BOX. 


Every box is furnished with steam pipes 
fitted to box, safety valve, steam guage and all 
valves necessary. They are generally made 
25 feet long, 30 inches wide by 31 inches high 
inside, to hold three 8-ft. cars easily, but are 
made to any desired length. 


GEO. W. ZASTROW, 


Mechanical Engineer, 


1404-1410 THAMES ST., - BALTIMORE, MD. 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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Mr. WitEy: I think the packers of Indiana would like for 
you, Dr. Barnard, to explain to the Pure Food Commissioners 
at that meeting and tell them just what this catsup is. I don't 
think over 99 per cent. of them know just how it is made; you 
know what catsup is, you have been to the different factories and 
know all about it, and we would like you to explain it to them. 

Dr. BARNARD: I know that four or five factories just out 
of Baltimore were inspected last year and that a lot of their pulp 
was condemned on account of the kind of stock that went into it. 

Sec. SCHULER: In regard to this pulp matter, I think Dr. 
Wiley is the man we want to get after. 

Dr. BARNARD: I think Dr. Wiley is the man you ought 
to see and he.can get what you want if anybody can. 

Mr. WiLEY: We must get the right man before Dr. Wiley. 

Mr. Extis: Don’t you understand that Dr. Barnard has 
taken a position that is going to have a serious effect upon us? 
He has made the statement that the use of benzoate of soda to be 
used in catsup is prohibited, and I understand it is not prohibited 
in other States. It is indirectly on account of this ruling that 
we are not able to sell our pulp. 

Dr. BARNARD: T have tried to make it plain that that is 
not the reason; the fact that the law of the State of Indiana 
does not allow the use of benzoate of soda is no reason that you 
cannot sell it; it is because the buyers are not buying. Why 
don’t you ask your Secretary to bring this matter up before 
the Convention of Food Commissioners in some way? 

Mr. LarcHam: Would you care to bring this up before 
the Convention yourself, Dr. Barnard? 

Dr. BARNARD: The Convention will be very glad to have 
a member of the National Canners’ Association there and I be- 
lieve there is to be a representative from the National Associa- 
tion there. . 

Mr. Exuis: I ‘make a motion that the Secretary notify the 
National Canners’ Association to take this matter up for us. 
Seconded and carried. ‘ 

Pres. McRrynotps: I believe we have given this question 
about enough discussion for this time. We really ought to have 
a night session; we are all tired and worn out; it has been a 
strenuous day. 


There is one thing I want to remind you of and that is our 
annual meeting in November. The Executive Committee will 
have a good program ; we want to make this the best meeting ever 
held by a State Association, and the only way we can do that is 
for every member to take an active part. We will have some 
very nice entertainments at this meeting. The meeting will be 
called for the second Thursday in November. 

Meeting adjoyrned to the call of the President. 


Relabeling of Goods Restricted. 


It is Hinted That Labels Destroyed May be Replaced by Others 
Under Certain Conditions. 


The question was raised two or three days ago whether 
canned goods, which, through some cause or other, had had the 
original labels destroyed, but the contents of which were un- 
damaged, could be offered for sale by a retailer, without fear of 
prusecution from the State food commissioner, provided the cans 
were relabeled. 

The matter was taken up with one of the State food inspec- 
tors and, while he did not commit himself, the understanding 
seemed to be that such goods, provided the character of them 
was unchanged, the contents of the cans were not damaged, and 
they were re-labeled with an exact fac-simile of the original 
label, could safely be sold.—INTERSTATE GROCER. 


' Moses First Journalist, Noah First Advertiser. 


Moses was the first journalist, because he wrote on the tab- 
lets of stone, but Noah went him one better and advertised. 
Noah built the ark and announced the day of sailing. He 
whooped ’er up lively, and made a great display. The non- 
believers scoffed at him, and died in the wet water. Thus again 
did the man who advertised triumph. You can’t keep a good 
man down, eSpecially if he advertises.— EXCHANGE. 


THE KNAPP BOXE 


WESTERN SALES OFFICE 
5 WABASH AVENUE 
CHICAGO. 


DO YOU USE A KNAPP ? 
THE FRED. H. KNAPP COMPANY, 


KNAPP 


HAND LABELER 


AN 
OP TO DATE 
WAY TO LABEL 


FITS ANY LABELING MACHINE 
SAVES ONE MAN 


WESTMINSTER, MD. 
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To the Fruit Canning Industry, and All Whom tt May Concern 


NOTICE 


This is to give notice to the canning industry and to all who are now using, and 
those who contemplate the use of water jets for peeling fruits and vegetables, that The 
Judge Machine Co., Baltimore City, Maryland, has acquired the entire right, title and 
interest of the CALIFORNIA FRUIT -CANNERS’ ASSOCIATION, in and to U. S. 
letters patent No. 864,¢44, Sept. 3, 1907, and 836,913, Nov. 27, 1¢06, for machines for peeling 
fruits and vegetables, and which patents with others, viz: 858,094, 858,095 and 850,655, 
‘now owned by the Judge Machine Co, control the entire art of peeling fruits and vegeta- 
bles by the action of jets of water. 

The aforesaid patents cover the PROCESS as well as machines for peeling by the 
use of water, thus vesting in the Judge Machine Co. the exclusive control of the broad 
method and apparatus patents for treating fruits and vegetables in the manner stated. 

The California Fruit Canners’ Association has obtained from The Judge Machine Co. 
a license to operate the method and use the apparatus covered by the aforesaid patents, and 


The Judge Machine Co. is willing to permit others to use said patented process and appar- 
atus upon the payment of a small royalty, and is prepared to submit its terms and conditions 
to those who may desire such use. 

The Judge Machine Co. intends to protect its property rights in the patents named, 
and to protect its licencees in the enjoyment of the authorized use of said process and 
machines; it further intends to proceed at law against those who have been using and are 
still operating machines which infringe the broad claims of the patents now owned by The 
Judge Machine Co., and notice is hereby given the trade and the public generally to cease 
the unauthorized use of any apparatus subjecting fruits or vegetables to the action of fluid 


jets for removing the skin of the fruits or vegetables. 
Respectfully, 
T. WALTER FOWLER, 
gt8 F. Street, Washington, D. C., 
Atty. for The Judge Machine Co. 


JUDGE MACHINE CO. 


Manufacturers of Peach Peeling, Pitting and Grading Machines, Etc. 


SAN FRANCISCO BALTIMORE 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave., 
New York. 


WANTED.—Catsup Cook and Mustard maker; man with some experi- 
ence on preserves, jellies, etc. preferred. Large firm in Chicago permanent 
position. Address, 

WM. HENNING Co., Hawthorne & Wabansia Aves., Chicago. 


HELP WANTED—First-class catsup maker; must thoroughly under- 
stand his business. Good wages and good position for the right party. 
Only those giving fullest particulars as to experience, etc., need apply. 
Address P. O. Box 64, Hamilton, Ont., Canada. 


WantTED—Experienced Hawkins Capper Operator, Give references. 
Address A. C. CRITTENDEN, Forestville, N. Y. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-class 
expert processors and superintendents free of charge, therefore, when you 
desire to make a —- or are in need of a good superintendent or 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


WaNnTED—Position by Expert Vinegar Maker (spirit, cider or malt), 
Can mash, distill and processand salt down pickles; also renovate factories 
and put bad working generators in order and teach how to make vinegar, 
At reference. Address G. BRUESCH, No. 46 Morton Place, Buffalo, N.Y. 


WANTED—Position as superintendent for 1 A man who can build 
and equip canning factory, have years of practical experience packing 
fruits and vegetables of all kinds in cans and glass. Best of reference from 

resent employers. As to character and ability address, “SHELBY’’ care 
HE TRADE. 


PosItlion WANTED—As Foreman or Practical Man, in Wholesale 
Grocery, Pickle or Preserve House; up to date on all products, as blueing, 
ammonia, carbonated beverages, catsup, pickles, sauces, relishes, jellies, 
jams, syrups, mincemeats, extracts, baking powder, etc.; no return goods, 
Address PRACTICAL, care THE TRADE. 


WANTED.—Position by sober young man. 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 
operating in Baltimore or the South. Will send references. 

Address, DOUBLEYOU, care THE TRADE. 


WanTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


PosITION WANTED—By practical Pickle man who is capable of putting 
up a full line of fancy Pickles, Catsup, Sauces, Relishes, etc. Can pack 
Catsup and Sweet Pickles without chemical preservatives if necessary. 
Best references given. Address ‘‘PICKLES’”’ care THE TRADE. 


WANTED—Situation by Cook with twenty years experience in making 
first-class goods, Preserves, Jellies, Jams, Fruit Butters, Pie Fillings and all 
kinds Ketchups, Sauces, Relishes, Mince Meats and a good Processor of 
Canned Goods. Best of references. Address, H. Hofdank, Madisonville, 
Ohio. 


WANTED.—Position as Processor hy young man with ten years exper- 
ience packing fruits and vegetables. Thoroughly understand machinery 
and not afraid of work. A1references. Address, WORK, care THE TRADE. 


PosITION WANTKD—By a Man of long experience in the process- 
room and capable of taking charge; can do all sorts of processing and fur- 
nish references as to his ability; employed at present, but will be at liberty 
to change upon receipt of your letter, or very short notice. Address 
JAMES, care THE TRADE. 


Want to Get in the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 9 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. 


from Benzoate. 


And will teach the method of getting away 


W. L. HINCHMAN, Pu. G. 
No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


The Blakeslee Simplicity Gan Righting Machine, 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


q For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00. 
For two spout machine, 100.00, 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 


UY 
th 
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Canners’ Ready Reminder 


Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago. 
American Compressor & Pump Co., Baltimore 


APPLE FILLERS. 
See String Bean Fillers. 


AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., 
AUTOMATIC CANNING SYSTEMS. 


Chicago and Baltimore. 


Judge Machine Co. Baltimore. 
Sprague Canning Machinery Co., Chicago. 
AUTOMOBILES. 
Sinclair-Scott Co., Baltimore. 
BELTING. 
Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 
‘A Complete Course in Canning’ and others, 
The Trade. 
Solder, A. Schultz & Co., Baltimore. 


BOTTLE CAPPING, CORKING, FILLING 
MACHINES. 

Max Ams Machine Co., New York City. 

Sprague Canning Machinery Co., Chicago. 


BOXES AND BOX SHOOKS. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Holley-Matthews Mf’g Co. Sikeston, Mo. 


BOXING MACHINES. 


Burt Machine Co., 
Fred. H. Knapp Co., - 


BROKERS. 
Baker & Morgan, 
J. D. Blakemore & Co., 
Jno. H. Erskine, 


Baltimore. 
Westminster, Md. 


Aberdeen, Md. 
New Orleans, La. 
Memphis, Tenn. 


CANS. 


New York, Baltimore, 
Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse,Chicago, Baltimore’ 
Old Dominion Can Co., Troutviile, Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Tennessee Can Co., 


American Can Co., 


CAN MAKING MACHINERY. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Stiles-Morse Co., Chicago and Baltimore. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Judge Machine Co., Baltimore. 
Geo. E. Lockwood Co., Philadelphia. 
A, K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Svorague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 


Chattanooga, Tenn. 


CANNING HOOSES BOILT. 


C. F. Harward, Brownsville, Tenn. 


Can Marking Ink. 
A. E. Macneal, 


CAN RIGHTING MACHINE. 
Burden & Blakeslee, 


CAN STRAIGHTENERS. 


Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Power. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


L. & J. A. Steward, Rutland, Vt. 


Sprague Canning Machinery Co., Chicago. 
CAPPING MACHINES, Hand. 

Ayars Machine Co., Salem, N. J. 

H. Cottingham, Baltimore. 

E. Renneburg & Sons, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

A. K. Robins & Co., Baltimore. 


CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 


CAPPING STEELS. 


Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
A. K, Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow. Baltimore. 


CATSUP MACHINES. 


H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


CONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 


CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicago. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 


CONDENSED MILK FILLERS. 


‘Henry R. Stickney, Portland. 
CONTINUOUS LINE. 

Judge Machine Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 


CONVEYING AND MACHIN- 


Bethlehem Foundry & Mach. Co., 
S. Bethiehem, Pa. 
C. S. Harris Co., 


Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


Baltimore. 


Cazenovia, N. Y. 


Southern Can Co., 


Henry R. Stickney, 


COPPERS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo. E. Lockwood Co., Philadelphia, 
A. K. Robins & Co., Baltimore. 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore, 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HOSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore, 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K, Robins & Co., Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co. Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
7L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome,N. Y 


Enameled Lined Cans. 
Sanitary Can Co., Fairport, N. Y., Etc. 
Baltimore. 
‘ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES. 

Ayars Machine Co., Salem, N. J 
H. Cottingham, Baltimore 


S. Howes Co., 
Huntley Mfg. Co., 


Silver Creek, N. Y. 
Silver Creek, N. ¥ 
Portland. 
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FIRE POTS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Co., Salem, N. J. 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
H. R. Stickney. Portlar.d. 
Cc. M. Kemp Mfg. Co., Baltimore. 
A. K. Robins & Co., Baltimore. 


FRUIT KNIFE. 

P. J. Eby, Trotwood, Ohio. 
GAS AND GASOLINE ENGINES. 
Slaysman & Co., Baltimore. 
Gasolene. 

Standard Oil Co., Nearest Tank Station. 
GAS MACHINES. 

Cc. M. Kemp Mfg. Co., Baltimore, 
U. S. Gas Machine Co., Muskegon, Mich. 
GRATES, Furnace. 

See Canners’ Supplies. 
HOIST AND CARRYING MACHINES. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 


C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
INSURANCE 
Canners’ Exchange, Chicago. 


JACKET KETTLES, Steam. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


KEROSENE OIL SYSTEMS. 


J. S. Hull Mfg. Co., ‘Baltimore. 
KETTLES, Process. 

A. K. Robins & Co., Baltimore. 

Edw. Renneburg & Son, Baltimore. 

H. Cottingham, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Gee. W. Zastrow, Baltimore. 


KRAUT CUTTING MACHINERY. 


Jno. E. Smiths Sons Co., Buffalo, N. Y. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Cincinnati and Brooklyn’ 
LABELING MACHINES. 


Burt Machine Co., . Baltimore.’ 

Fred. H. Knapp Co.. _ Westminster, Md. 

Morral Bros., Morral, O. 
LACQUER. 

Burt Machine Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 


Burt Machine Co., Baltimore. 
. LOCKERS, CANS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
METALS. 
E. M. Lang Co., Portland. 


METALS, Perforated. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


MIXERS, Corn, Mincemeat, etc. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore: 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASORERS. 


Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER STEAM BOXES. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Goo. W. Zas Zastrow, Baltimure. 


OVERHEAD TRACKING. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


PACKING, Asbestos. 
See “anners’ Supplies. 


PAILS, TUBS, BOWLS AND PANS. 
See Canners’ Supplies. 


PARING KNIVES. 
See Canners’ Supplies. 


PARING MACHINES, Apple, Ete. 


Sinclair Scott Co., Baltimore. 
PASTE. 

Burt Moshine Co., Baltimore 

Fred, H. Knapp Co. Westminster Md. 

A. K. Robins & Co., Baltimore. 


Patent Attorney. 
Edw. S. Duvall, Jr., Washington, D. C. 


PAY CHECKS. 
See Canners’ Supplies. 


PEA BLANCHING BASKETS. 
See Canners’ Supplies. 


PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


PEA CLEANERS. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


FILLERS. 


Ayars Machine Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
PEACH PITTER. 
Judge Machine Co. 


PEELING MACHINES. 
Judge Machine Co. Baltimore-San Francisco. 


PIG LEAD AND TIN. 
E. M. Lang Co., 


DIES, ETC. 
E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 


PINEAPPLE MACHINERY. 


Baltimore. 


Portland. 


E. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co., Baltimore. 
Sinclair Scott Co. Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


PROCESS KETTLES. 


_ See Kettles, process. 


PULP MACHINES. 

S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
RETORTS. 

See Kettles, process. 


res SCREENS. 
H., Cottin 


Huntley Site Co., 
Sinclair Scott Co., 


SANITARY CANS. 
Sanitary Can Co., Fairport, N 
Tudianapolie-Bridgeton 
L & J. A. Steward, Rutland, Vt. 


Sanitary Can Making Machinery. 


Balti 
Silver Creek, N. Y. 
Baltimore. 


E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 


SCRAP TIN. 
Ammidon & Co., Baltimore. 


SEEDS. 
Hogg & Lytle, Toronto, Can., Port Huron, Mich. 
Leonard Seed Co., Chicago, Il, 


SIEVES AND SCREENS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


timore. 


Scalders, Tomato, Ete. 


Ayars Machine Co., Salem, N. J. 
Judge Machine Co. Baltimore-San Francisco 
Morral Bros., Morral, vu. 
Edw. Kenneburg & Son, Baltumore. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
SOLDER. 
E. M. Lang Co., Portlaud, 


SOLDERING FLUX. 
Geo, E. Lockwood to., Philadelphia. 
Solder Applied Caps and Machines. 
E. W. Bliss Co., Brooklyn, N. Y. 
Solider tiemmed Caps. 
American Can Cw., New Xork, Chicago, 


Baltumore, Dan Francisco. 
Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co, Portland, Me. 

Southern Can Co., Baltimore, 

Boyle Can Co., Baltimore. 
SOLDERING FURNACES. 

J. S. Hull Mig. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
STEAM CUILS. 

Edw. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
STEELS, Capping. 

See Capping Steels. 
STENCILS. 
See Canners’ Supplies. 
STORAGE 
Penna, Warehousing & S. D. Co. Philadelphia 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. YX. 
E. J. Lewis, Middleport, N. Y¥ 


SYRUPING MACHINES. 


Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 
TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


TOMATO FILLING MACHINES, 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 


Sprague Canning Machinery Co., Chicago 
TO BUY OR SELL MACHINERY, ETC. 
A For Sale ad in The Trade. Baltimore 
TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., - Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WAREHOUSEMEN 
Penna. Warehousing & S. D. Co. 


Philadelphia. 


Morral Bros., 
Sprague Canning Machinery Co., 
Ayars Machine Co., 
WIRE BASKETS. 

See Canners’ Supplies. 

WIRE CLOTH, Canners. 
See Pea Separators and Graders. 

WRAPPING MACHINES. 

Burt Machine Co., Baltimore 
Fred. H. Knapp Co., Westminster, Md. 
ZINC, Perforated. 

See Canners’ Supplies. 
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FOR SALE. 


| 

| 

BAKER IMPROVED GRASSHOPPER SCALDERS, 
| HAND SCALDERS, KETTLES, ETC. Address 

| VANCE & BAKER MFG. CO., 
Muscatine, Iowa. 


WE OFFER 


Second-hand Knapp Labelers rebuilt with new lap pasting 
device especially adapted to label dented cans at greatly reduced 
prices. We guarantee them to do as good work as new ones. 

Knapp Labelers offered for sale outside our house do not 
contain these devices. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


WANTED. 
Party with capital and experience to start canning factory 
in good fruit section. Abundant acreage can be readily secured. Liberal 


inducements to right party. Communicate with 


H. B. DOUGLASS, 
President Business Men’s Association, 
HANNIBAL, N. Y. 


WOODEN TANKS WANTED. 


10 to 20 wooden tanks suitable tor curing kraut. 48-inch 
diameter by 48-inch depth would be preferred; somewhat larger 
could be used. Must be in good condition. Quote price and 
give accurate description of what you have to offer. Address 

7301m Sears & Co., Chillicothe, Ohio. 


5243m 


No. 3 SWEET POTATOES FOR SALE. 


We offer, subject to being unsold, 2,000 cases No. 3 Sweet 
Potatoes, full standard, full weight, dry packed at 75c. per 
dozen f. 0. b. factory, Savannah rate of freight guaranteed. 
Quality guaranteed to please. Samples upon request. 
7301m COAST CANNING CO., Darien, Ga. 


RETORT FOR SALE. 


«40x72 Niagara Retort, practically good as new, with three 
(3) single bale crates, at $80.00. Prompt shipment, 
Address, HUGH ROSS, 
Woodbine, Pa. 


WANTED. 


Second-hand Knapp Labelers to be rebuilt to our new model. 
Please state size and serial number of Machine. 
THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


FOR SALE. 


At low price, if ordered at once; practically new: 
One knapp No. 3 Labeling Machine. 
One Knapp No. 2 Labeling Machine. 
E. C. SHRINER & CO., 
KEYSER BLDG., BALTIMORE, MD. 


TOMATO MACHINERY FOR SALE. 


We offer for sale A Remington Tomato Peeling Table, 
capacity for 125 women. 

Also a No. 1 Remington Tomato Scalder. All in excellent 
condition. 
THE BurT OLNEY CANNING Co., Oneida, N. Y. 


anit 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
‘them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 


Attorney and Manager. 
5 Wabash Avenue, 


ADVISORY COMMITTEE. 


FRANK VAN CAMP, Chairman. CHAS. S. CRARY, Treasurer. 
Indianapolis, Ind. Hoopeston, Ill. 
GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich. 

L. A. SEARS, Chillicothe, Ohio. 


CHICAGO. 


Officially Endorsed by the National Canners’ Association 
Canners Exchange Policies Give 


ABSOLUTE SECURITY 


If you doubt this investigate and we will prove it~ ~ 


to you. 


of your saving money? 
Canners Exchange has now reached 
where its success is assured. hes 


EIGHTY PER CENT has been SAVED by SUB- 
SCRIBERS up to the present time. 


the point 


It is worth your while to consider this. Do it now. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 
5 WABASH AVENUE, CHICAGO 


Why longer allow prejudice to stand in the way 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. 


CONDENSED MILK 


FILLER 
MO Standard machine of its class, in use 
| uy by all the largest concerns. . 


4 Sy 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS. etc., in 


round or square cans or glass jars, 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S.A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND 


© 
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BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLABELED GOODS ABOUT 2%c. LESS. 
QUOTED F. O. B. BALTIMORE. 
APPLES. 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
Cash, Regular 
ASPARAGUS. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 
No. 2% Sq. Mammoth Asparagus 3.00 350 
No. 2% Sq. Medium 250 2 60 
No. 2% Small 2 30 2 40 
No.1 Sq. Extra Tips 215 2 65 
No. 1 Round I 50 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. 
BAKED. 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) 
No. 2— ac 


No, 3— ae 


No. 2 Standard 
No. 3 

No. 10 
No. 2 Extra 


No. 10 


LIMA BEANS. 


AGUA) I 30 I 40 
RED KIDNEY 
BEETS 
BERRIES. 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 
No. 3 80 85 
No. 2 Preserved I oo I10 
No. 10 Standard 3 25 350 
No. 2 Blueberries, Standard ‘iia 85 
No. Gooseberries 70 75 
No. Raspberries, Red 85 90 
No. 80 5 
No. 2 as I 20 I 30 
No. Strawberries, 60 65 
No. 2 “i Preserved 95 1 00 
No. 2 IIs 1 95 
CHERRIES 
No. 2 Standards i in 65 70 


CORN. 

T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard axes 62% 
65 
No. 2 Maine Style rae 65 
No.2 ‘* Fancy 70 

HERRING ROE 
HOMINY 
MIXED VEGETABLES FOR SOUP 

OKRA AND TOMATOES 
OYSTERS. 

E. C. SHRINER & Co., Brokers, Baltimore. 

No. 1— 6 Ounce Extra Selects adie 

PEARS. 

T. G. CRANWELL & CO., Brokers, Baltimore. 

PEACHES. 
No. 1 SelectedVellow, Heavy ose 95 

PEAS. 

H. H. TAYLOR & SON, Brokers, Baltimore. 

2 Early June Seconds 65 

PINEAPPLE. 

T. J. MEEHAN & Co., Brokers, Baltimore. 

No. 2 Seconds i in Water 70 
‘* 2 Extra Standard, Whole Circles, 1 30 
2 Selected, Whole Circles, Heavy I 40 I 50 
2 Fancy Extra Selected, Preserved, Sliced............ I 60 7c 


‘© 2 Fancy Extra Selected, Preserved, Grated.......... eee I 60 I 70 


STRING BEANS. 
47% 50 
65 
200 2 25 
I oo I to : 
I I 20 
WHITE WAX, 
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BALTIMORE CANNED GOODS MARKET—Continven. 


PINEAPPLE—Continued. 
Cash Regular 

No. 1 Standard Grated, Good Syrup, & 80 
2 Pie Grated, Solid Packed, 50c.—In Syrup........... 52% 
3 Pie Grated, Solid Packed, 65c.—In Syrup........... 70 

Gallon Pie Grated, Solid Packed, $2 10—In Syrup.......... ...... 2 30 
PUMPKIN. 

SWEET POTATOES. 

SAUER KRAUT 
SUCCOTASH 
SPINACH. 

TOMATOES. 


CHICAGO MARKET o. 8. cnicaco.) 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ociinasity Bought by Jobbers. 


CANNED VEGETABLES. 


ASPARAGUS—California White Mammoth No. 2¥%...... 
“ White, Medium © 
“ as White, Small 
ss Green, ‘ 
Green, Square ......  ...... 
“ “ Round No.1 ...... 
BEANS—String, Refugee Size, I 65 
“ og ae 65 
Graded White Wax same prices . Green Refu. 
gee, but quite scarce for the larger grades. 
Beans String, Common Standard 55 
2.75 
“ Cut White 60 
Limas Extra Graded Green No. I 15 
Med. No. go 
“s os Soaked No. 62% 
si Red Kidney Improved No. 67% 
Standard No. 55 
BEETS—Fancy Small, Whole No. 155 
Medium No. 3 I 05 
Large No. 3 go 
id Cut No. 85 
CORN—Country Gentleman No. go 
Evergreen Western 75 
Maine Fancy .2 97% 102% 
PEAS—Alaska Seconds No. 2.............. 60 


CANNED VEGETABLES—Continued. 


Cash Regular 


Dry Beans and Green Corn No. 7o 

Extra Standard 2 50 


CANNED FRUITS. 


Michigan No. 3 85 
BLUEBERRIES—Standard 1 00 
go 
4 50 
711% 
2 25 
s Peeled in Water No. t12% 
PEARS— Peeled Water No. 2% 80 
ag si 2 50 
PINEAPPLE—Bahama Sliced Extra 2 00 
Grated ‘ 2 
Sliced Extra Std. No. 2 I 70 
Hewaii Sliced Extra 2 00 
Shredded Syrup No. 10 6 25 
Crushed Water No. 10 5 75 
Eastern Pie Water I 00 
PLUMS—Michigan Water 717% 
Syrup go 
a6 Water 3 00 
Black Water 4 75 
Red Cuthberts Water No. 5 75 
** Columbias ‘‘ 475 
STRAWBERRIES—Extra Standard Syrup No. I Io 
Standard Water 5 25 
CANNED FISH. 
SHRIMP—Wet or Dry 2 io 


THE TRADE. 


(Reported by Special Correspondence.) 

Cash Regular 
APPLES—No. TO, 2 30 @ 2 50 
APRICOTS—California Standards 2%s..... ray I 50 
BRANS—No. 2 Lima 95 1 25 
Baked, No. 3 70 go 
CORN—No. 2 New 65 75 
Melee, Fancy 92% I 00 
“ 60 65 

LOBSTER—Picnic 2 65 

OYSTERS—4 Ounce Standards...................scccccssscesssecees 62% 65 

PEACHES—2¥% Standard, California............. 
2% Extra Standard, California. I 30 
si Southern Standard 3s................. I 25 I 50 
— 150 1 60 
PEAS—No. Karly June ris 
I co I 05 
Standard, I 30 I 35 
Gallon, 2 00 2 10 
Singapore, Preserved— 
i Hawaiian Sliced— 
2 2M 2 25 
deka t 80 2 00 
SALMON Columbia River 180 61 85 
flats, I 90 2 10 
Medium Red, talls, I 2 
Chums, talls, 1 70 72% 
» 1.80 2 00 
Alaska Pink, "talls, 75 80 
STRAWBERRIES—NO. 425° 450 
70 75 
SUCCOTASH—Maine cas I 10 I 25 
State pack, 2s...... Southern......... 75 I 00 
TOMATOES—No 2 Standard Maryland 55 57% 
ORDER BLANK. 
THE TRADE 
THE CANNED GOODS AUTHORITY. 
304 Mp. SAviIncs BANK BLDG. meee, Mp. 
GENTLEMEN:— 

Enclosed please find rensittandé to $5.00, 
for which please send me a copy of ‘‘A CoMPLETE‘CoURSE IN 
CANNING.”’ 

Crry 
STATE 
PY 


CANS AND CANNERS’ METALS. 


F. O. B. SHIPPING PoINT. 
CANS. 


AMERICAN CAN CO, 


The American Can Company announce that no prices are avail- 
able for publication, but upon application they will be very glad to quote 
prices. We have accordingly withdrawn the list of prices which form- 
erly appeared in this space. 


WHEELING CAN CO. 


CONTINENTAL CAN CO. 

No. 1 f 9.00 per thousand 


Solder Hemmed Caps, 1% inch, 7£c.; 2 1-16, $1.10; 2 ‘oui $1.40 
SOUTHERN CAN CO. 


Prices of Solder Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, Py 40. 
“Southern”’ Inside Coated Cans, $1.25, $1.75 and "fe. 25 per thousand 
additional for the Is, 2s and 3s respectively. 


THE BOYLE CAN CO. 


Prices of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, $ 40. 


INDEPENDENT PRICES. 


No. 2% No.3 No.3 Jersey No. 3 Tall 
$14.78 $1550 $16.90 $18.50 


SANITARY CANS. 
SANITARY CAN CO. 


PLAIN ENAMELED 


No 1 No.2 No. Io 


$40 00 


$8.50 $11 50 


DIFFE® ENTIAL FOR 
SPECIAL PLATES. 


$10.75 $13.75 $ .40 
14.75 18.25 60 
19.00 23, 00 +75 
19.50 24.00 .85 
20,00 24.50 .85 
26.50 85 

3.00 1.75 


52.00 
f. o. b. Fairport, N. Y., lebleanpelt Ind., Bridgeton, N. J. 


Terms: 
TIN PLATES. F.O. B. MILL. 
I C., 14x20, 107 Ibs. Bessemer Steel.. 
I C,, 14x20, 100 lbs. Bessemer Steel......... «an 
I C:, 22x27%, 90 lbs. Bessemer Steel...... 
I 19%x27, 95 lbs. Bessemer Steel... 
PIG TIN. 
storotons 1 to4tons 
PIG LEAD 
SOLDER .- 
Drop and 9xIo 8x10 
Wire Segments. 20 19 18 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGHT, 
No.. 2% 4 in. 4% in. 
No. 3 4 3/16 in. 4% in, 
Ne. Io (Galion). in. 6% in 


at 


THE TRADE. 


C. F. HARWARD, | JOHN H. ERSKINE 


of 262 Randolph Bldg. - MEMPHIS, TENN. 


CANNING FACTORIES Merchandise Broker and Manufacturers’ Agent 


Twenty years prentas experience. Beware of Accounts Solicited of Manufacturers, Brokers, Dealers 


$8000.00 Canning Factories. Fifteen years practical and Producers of Canned Goods and all Goods 
experience in State of Maryland. If you are going to Handled by Wholesale Grocers 

build a canning factory let me figure with you on your 

plant. I can build you a plant to pack 24,000 cans in REFERENCES: ALL MEMPHIS JOBBERS 


10 hours for $4500.00, turn key job. 
For further information write me, 


C. F. HARWARD, 
aise CANTON BOX COMPANY, 
2501 to 2515 Boston St., 


Th Fh F . K if BALTIMORE, MD. 
Use the Knife for Both Coring and Peeling. : 
THEY WILL PAY FOR THEMSELVES IN A FEW HOURS WoRK | | Made up or in Shooks, Cargo or Carload, 
Do not handle the tomatoes 
twice, you lose time and spoil J. D. Blakemore Sam W. Booksh. Jr 
the quality of the fruit. If you 
are a canner, a sample knife J. D. BLAKEMORE & COMPANY, 
will cost you very little. 
WRITE TO ME. Canned Goods Brokers 
P, J, EBY, Trotwood, Ohio, 
508 Poydras Street, New Orleans, La. 


Manufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


SELLERS AND BUILDERS 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


The Sinclair-Scott Co., 
BALTIMORE, MD. 
IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE. 
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Patents and Trade Marks 
- Food and Drugs Act Opinions. 


EDWARD S. DUVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 


LOAN AND TROST BOILDING, 


WASHINGTON, D. C. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 

capacity. ‘ 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 
‘‘Eureka’’ Works, 
Silver Creek, - 


em Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 
_ your cans with— 


TIN GAN INK 


This INK Will Stand 
Processing 


WRITE FOR SAMPLES AND PRICES 


A. EH. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING PRESERVING 


—WITH— 


BACTERIOLOGICAL TECHNIQUE 
478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 

A manager who will master this text book will command 
double his:presént salary and be worth it to his employers. 


PRICE $5.00, CASH WITH ORDER 
FOR SALE BY - .« THE TRADE 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


- BANNON BUILDING, St. Paut AND BALTIMORE STs. 


President, JoHN S. Grpss, Jr. 
Vice-President, 
ALBERT T. MYER 


Treasurer, 
LEANDER LANGRALL 
Secretary, W. F. ASSAU. ‘ 
Executive Committee : 
C. WHITE 
Arbitration Committee : 


Gro. T. PHILLIPS 


E. C. WHITE 
B. HAMBURGER 


H. S. OREM 


H. A, WAIDNER 
C. J. SCHENKEL, Wn. GRECHT 
Committee on Commerce : ; 
RouFvus M. Grsss. 


Joun SCHALL, 
W. E. ROBINSON 


Cuas, J. BRooxS Louis GREBB, 


Committee on Legislation : 


Gro. T. PHILLIPS. L. L. Lorp, 

F, A. Torsca, W. L. SHaw H. P. STRASBAUGH, 
Hospitality Committee: 

T. J. MEEHAN, E. H. MILLER H. W. KREBBS, 


Counsel, JoHN C. ROSE. Chemist, CoarLEes GLASER. 


C. W. BAKER W. E. MORGAN 


‘BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 


CORN 


BALTIMORE, MD. 


Manufacturers of 
PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS | 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


> 
F 
| PATENTS 


Continental Can Co. 


DIRECTORS FACTORIES 
T. G. CRANWELL, Presr. . CHICAGO 
A. W. NORTON, VICE-PREST. SYRACUSE 


F. P. ASSMANN, SEc. 4&4 TREAS BALTIMORE 
4d. C. TALIAFERRO. . 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


During the packing season, when the packer wants cans, he wants themin a hurry. Ourcapacity 
and our shipping facilities are of the very best, and our factories at Chicago, Baltimore and Syracuse 
are admirably situated to meet all demands that can possibly be made upon them. When you realize 
that we have the three best equipped can factories in America, and the best shipping facilities, you will 
appreciate our ability to take the best care of you under all circumstances. 

The Continental Can and Solder Hemmed Caps will continue to be the best made without any 
exception. 

We are turning out a very considerable quantity of Open Top or Sanitary Cans this year, and 
- both our Cans and Closing Machines are giving our friends the same splendid satisfaction that has 
characterized all of our products. 

Command us when we can serve you and remember that we give each and every order, our 
individual and personal attention. 


Yours very truly, 


CONTINENTAL CAN COMPANY, 


THomMAs G. CRANWELL, President. 
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